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Executive Summary 
The steel and engineering sector contributed R335 billion to the South African economy in 2013 and 

employed on average 291 700 people. 48% of this production is for the local market with a value of 

around R150 billion. The rest of the products are exported and hence contributes to South Africa’s 

balance of payments and foreign currency earnings.  

This document provides an overview of trade in the value added steel products focusing on the main 
products as classified under SARS HS codes. The data that informed this document was obtained 
from the dti website which in turn sourced it from SARS. The aim of the document is to indicate the 
value and volume of products traded under the value added segment and to show the origin of 
imported goods as well as the main export destinations. Information on each of the main product 
groups is also supplied. The main product groupings include wire products, tube and pipe products, 
structures, fasteners and other product (including 13 different value added products).  

 
South African value added exports have been fairly stagnant with 582 319 tonnes exported in 2008 

and 679 388 tonnes exported in 2014. Exports peaked in 2010 with 1 888 985 tonnes exported but 

has decreased since then. Imports increased in the period 2009 to 2013 but decreased in 2014 on 

the back of poor local demand. Total imports in 2014 amounted to 421 861 tonnes.  

The majority of South Africa’s exports are into Southern African countries accounting for 76.0% of 

volume in 2014. Other regions of importance include the Americas (14.0%), and Asia with 5.4% of 

exports. It is important to note that demand from Asia and Europe is sharply down since 2008 while 

demand has increased from Africa and the Americas.  

The majority of imported value added products originated in the Asia with 71.1% of all imports 

originating here. China is by far the largest single country of origin accounting for 50.6% of all value 

adding imports in 2014. In 2013 China accounted for 48.8%. Europe is South Africa’s second largest 

import partner accounting for 18.2% of volume in 2014 down from 24.7% in 2013 and 22.9% in 

2008. Imports from African countries accounted for 6.6% of volume imports in 2014 up from 1.1% in 

2008. According to industry participants this is an indication of increased utilisation of ports outside 

of South Africa as many of the products imported from African countries are in fact manufactured 

elsewhere.  

There is little incentive support for South African exporters with private industry supporting water 

borne exports through the COSM fund. The majority of South African value added steel exports are 

however not water borne and hence do not qualify for support.  

Companies across the value added steel industry in South Africa have expressed their concern over 

the rapid rise in imports while exports have remained stagnant. South African manufacturers will 

have to become more competitive compared to suppliers in China and India in particular that are 

rapidly increasing their market share in the South Africa steel industry.   
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Research Methodology 
The following report is written based on information attained during a process of comprehensive 

industry research. The methods used to perform this research are discussed in detail below.  

Figure 1: Research Methodology 

 
Source: Merchantec 

Secondary Research 

Merchantec Capital used extensive secondary research to identify key stakeholders, quantify global 

markets and provide background to the research. A number of internal databases were also used for 

additional analysis.  

Primary Research 

Merchantec made use of a number of techniques to perform detailed primary research into the steel 

industry, this allowed important first-hand information about each sub-sector to be gathered.  
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1. Selection of sub-sectors 

Merchantec contacted a number of industry experts as well as key association leaders to determine 

an appropriate breakdown of the sub-sectors. This was further confirmed in later interviews with 

industry experts as well as in responses to the supply side questionnaire. Additional to this 

secondary research, studies of previous research reports and SARS tariff codes were performed 

which confirmed these findings. 

The final selection of sub sectors was as follows: 

 Wire Products (including cable products) (HS Codes: 7312, 7313, 7315, 7320, 7326) 

 Tube and Pipe Products (HS Codes: 7303, 7304, 7305, 7306, 7307) 

 Fasteners (HS Codes: 7317 and 7318) 

 Fabricated Structural Steel (HS Code 7308) 

 Other (HS Code 7301, 7309, 7310, 7311, 7314, 7316, 7319, 7322, 7323, 7324) 

There is a number of very important downstream value adding products not included in the overall 

analysis since these products already receive support from the dti through the many support 

programmes the department is co-ordinating. These products include: 

 Automotive Components (not part of this analysis) 

 Domestic Appliance Manufacturing (not part of this analysis) 

 Forging (including valves) (not part of this analysis) 

 Tooling Products (not part of this analysis) 

 Rail Products (not part of this assignment)  

 Drums and Packaging (not part of this assignment)  

2. Discussion Guide 

Merchantec developed 2 supply side discussion guides. The first was aimed at the industry 

associations to obtain insight into the overall industry, identify the major players and obtain insight 

into the challenges facing each sub sector. The second discussion guide was developed for individual 

companies in each sub-sector and covered information about the individual company as well as their 

perception of market conditions. Both questionnaires explored current incentives and the uptake 

thereof. More than 70 telephonic and face to face interviews were conducted across the 

associations, primary steel suppliers, large and small downstream manufacturers and industry 

specialists. The discussion guide was developed to facilitate discussion and not to be completed as a 

survey.  

Since there are more than 3 000 companies represented under the engineering and metals industry 

the research is not aimed at providing statistical analysis of the industry. The research approach is 

based on the premise that the associations are be able to provide a holistic overview of each sub-

sector while the largest companies in each sub-sector were targeted for company specific views.  

3. Expert Interviews 

The main method of research for the report was in the form of highly detailed expert interviews with 

a number of experienced, senior individuals from each subsector. This included stakeholders at the 

main industry associations as well as discussions with the largest participants in each sub-sector as 

well as smaller companies trying to expand their market influence. These interviews were guided by 

responses to the discussion guide mentioned above. Throughout the report the findings of “industry 



 
 

 

7 
 
 

 

experts” will be referenced as it is not appropriate to reveal individual sources in a report of this 

nature. 

4. Workshops 

As part of the project Merchantec was requested to facilitate a number of key stakeholder 

workshops on behalf of the dti. The workshops are being completed as shown below. 

Table 1: Workshop Schedule 

# Date Focus Area 

1. 29 Nov 13 Industry Associations 

2. 26 Feb 14 Demand Participants 

3. 15 May State Owned Enterprises 

4. 11 June Trade Unions 

5. Still to be conducted Government Departments 

6. Still to be conducted Merchantec Feedback 

 

Information collected during these workshops was continuously fed back into the project for deeper 

insight. 

Research Output 

The final deliverable will be a series of industry documents with insight into the supply, demand, 

trade analysis as well as growth opportunities and challenges analysis.  
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Introduction to Downstream Steel Industry Trade in South Africa 
The South African downstream steel industry is a diverse industry producing hundreds of products 

that are used in the local market for a large number of applications. Many of these products are also 

exported to a large number of countries across the globe. At the same time many of the locally 

produced products are also imported as a result of a number of reasons (which have been described 

in more detail in the Industry Challenges and Opportunities report). The aim of this part of the 

Downstream Steel Industry Analysis is to provide information on the products imported and 

exported. 

The data used for this analysis is a combination of information obtained from companies in the 

downstream value added steel industry, the Industry Associations, COSM, SARS and the dti. The 

specific import and export codes included are:  

 Wire and wire products (HS Codes: 7312, 7313, 7315, 7320, 7326) 

 Tube & pipe (HS Codes: 7303, 7304, 7305, 7306, 7307) 

 Fasteners  (HS Codes: 7317, 7318) 

 Structures (HS Code: 7308), and  

 Other (HS Codes: 7301, 7309, 7310, 7311, 7314, 7316, 7319, 7322, 7323 and 7324). These 

products include, Sheet piling, Welded angles, shapes & sections, Railway material, Tanks & 

containers >300L, Tanks, drums & cans <300L, High pressure containers, Cloth, grill, netting, 

expanded metal, Anchors & grapnels, Needles & pins, Air heaters & parts, Kitchen & 

household articles, Sanitary ware, and Cast iron products. 

The dti have been doing ongoing analysis across many of the value added segments and requested 8 

digit analyses for only the following HS codes:  

Table 2: 8 Digit HS products for deep analysis 

H73090000: Reservoirs, tanks, vats and similar containers for any material (excluding compressed or 
liquefied gas), of iron or steel, of a capacity exceeding 300 li, whether or not lined or heat-insulated, but 
not fitted with mechanical or thermal eq 

H73110020: Of a welded construction, indelibly stamped that it has a water capacity of 1,5 litres or 
more but not exceeding 114 litres, identifiable for use with liquefied petroleum gas {kg} 

H73110090: Other {kg} 

H73141210: With 4 or more but not exceeding 10 apertures per cm in the warp as well as in the weft 
{kg} 

H73141220: With more than 10 but not exceeding 80 apertures per cm in the weft {kg} 

H73141290: Other {kg} 

H73141410: Insect screening, being woven wire with 5 or more but not exceeding 7 apertures per cm 
in the warp as well as in the weft, woven from wire of a cross-sectional dimension not exceeding 0,32 
mm {kg} 

H73141420: With 4 or more but not exceeding 10 apertures per cm in the warp as well as in the weft 
(excluding insect screening) {kg} 

H73141430: With more than 10 but not exceeding 80 apertures per cm in the warp as well as in the 
weft {kg} 

H73141490: Other {kg} 

H73181535: Other screws and bolts (including bolt ends, screw studs and screw studding), of stainless 
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steel (excluding those that are fully threaded with hexagon heads) {kg} 

H73181537: Other screws and bolts, fully threaded with hexagon heads, of stainless steel {kg} 

H73181610: Of stainless steel {kg} 

H73239320: Hollowware for kitchen or table use (excluding those plated with precious metal) {kg} 

H73239390: Other {kg} 

H73241000: Sinks and wash basins, of stainless steel {kg} 

H8419.50: Heat Exchangers:  

 

According to the value added steel industry it is important to note that just looking at the trade 

statistics may not reflect the full story of supply and demand. For instance South Africa exports a 

significant volume of products to Namibia but these products ultimately ends up in Angola. Similarly 

products exported to South Africa from Hong Kong are often manufactured in China and similarly 

with imports form Mozambique.   
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Import and Export Analysis  
South African value added steel product exports have been in decline since 2010 in volume terms 

and has shown limited growth since 2005. Conversely, imports have been steadily increasing since 

2008 experiencing volume growth of 14.5% between 2010 and 2013. Imports decreased in 2014 on 

the back of weak local demand. 

Figure 2: Total Imports and Export of Value Added Steel Products (Volume) (2008-2014) 

 
Source: SARS 

All of the 10 largest exporters to South Africa are from the Far East (4 countries), Europe (4 

countries), Turkey and the USA representing 82.5% of all volume imports in this analysis in 2014. 

South Africa’s largest imports are from China with more than 44.1% of total volume imports in 2014. 

India was the second largest exporter to South Africa in 2014 with 9.5% in volume followed by 

Austria with 7.4%.  

Table 3: Top 10 Import Countries of Origin (volume), 2014 

Country Volume 2014 

CHINA 50.6% 

TAIWAN 4.5% 

INDIA 4.4% 

GERMANY 4.3% 

MOZAMBIQUE 4.1% 

THAILAND 3.3% 

TURKEY 3.3% 

ITALY 2.8% 

SPAIN 2.8% 

UNITED STATES of AMERICA 1.8% 
TOTAL 82.1% 

Source: SARS, Merchantec Analysis 

None of the top 10 import partners are also top 10 export markets for South African products.  In 

fact 9 out of the top 10 destinations are in Africa with the USA as the only non-African country in the 
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top 10. Total exports to the top 10 destinations accounted for 76.0% of volume exports in 2014 up 

from 65.9% in 2013).  

Table 4: Top 10 Export Destinations (Volume) (2014) 

Country Volume 2014 

NAMIBIA 17.7% 

ZAMBIA 11.9% 

UNITED STATES of AMERICA 11.0% 

BOTSWANA 10.4% 

MOZAMBIQUE 6.4% 

ZIMBABWE 4.7% 

DEM REP of CONGO 4.5% 

SWAZILAND 3.4% 

GHANA 3.0% 

ANGOLA 2.9% 

TOTAL 76.0% 

Source: SARS, Merchantec Analysis 

The remainder of this document will analyse the main value added steel products by import and 

export categories. In most cases international trade data up to 4 digits were used (eg HS 7311), but 

where the dti requested it details of up to 8 digits are provided (eg. 7311.00.20).  

Tariff Analysis 
An important part of the trade analysis is to look at current average tariffs, bound rate (maximum 

allowable tariff) and trade agreements.  

The following data summarises the tariffs applied across the various product segments under review 

in this assignment. A full list of relevant tariffs can be found in Appendix A.  
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Table 5: Tariff Information on Value Added Steel Products in South Africa 

Category HS code 
Average 
Applied 
Duty (%) 

Minimum 
AV Duty (%) 

Maximum 
AV Duty (%) 

Duty Free 
TL (%) 

Bound 
Rate (%) 

Wire and 
Wire 

Products 

7312 1.3 0 5 75 15 

7313 5 5 5 0 15 

7315 3.1 0 10 68.8 15 

7320 5 5 5 0 30 

7326 3 0 15 77.1 30 

Tube and 
Pipe 

7303 0 0 0 100 15 

7304 8.5 0 15 30.8 15 

7305 7.9 0 10 21.4 15 

7306 10 10 10 0 15 

7307 6.2 0 10 37.8 30 

Fasteners 
7317 10.8 0 15 16.7 15 

7318 2.8 0 20 76.3 30 

Structures 7308 10.5 0 15 30 15 

Other Value 
Added 

Products 

7301 7.5 5 10 0 10 

7309 0 0 0 100 15 

7310 2.5 0 15 83.3 15 

7311 7.5 0 15 50 15 

7314 4.6 0 5 8.3 15 

7316 0 0 0 100 15 

7319 0 0 0 100 30 

7322 15 15 15 0 30 

7323 20.8 20 30 0 30 

7324 21.3 10 30 0 30 

 Source: World Trade Organisation 

From the data presented above it is clear that only 5 of the product categories listed above are at 

the bound rate with all the average tariffs below the bound rate.   

South Africa has trade agreements with 46 countries through 4 agreements. These are:  

 Southern Africa Development Community (SADC) preferential duty rates 

 Free-trade agreement duty rate for European Union 

 Southern African Customs Union free-trade area 

 Free-trade agreement duty rates for EFTA Countries 

The trade agreements will result in other rates applied here and thus does not cover all imports in 

the same way. Important to note is that China does not fall under any of the above mentioned 

agreements and as the largest exporter to South Africa it is important that the tariffs will apply to 

China as is. Detailed tariff information is available in Appendix A.   
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Import Analysis 
The data used for this analysis was obtained from the dti through its statistics portal which in turn 

has collected it from SARS. SARS classifies imported products according to region, country and 

product type. Data from 2008 were used as the data for 2007 and 2006 seems to have some errors 

in it and does not compare well to previous or future years.  

South African companies and government institutions have imported value added steel products 

from 217 different countries since 2008. There has been a steady increase in the overall volume of 

downstream imported steel products into South Africa. In the period 2010 to 2013 import volumes 

increased by increased by 42.1% but decreased sharply in 2014 (-20%).  

Table 6: Imported Value Added Steel Volume (2008-2014) 
 2008 2009 2010 2011 2012 2013 2014 

Tonne  480 767 359 947 436 170 572 066 578 905 620 492 499 487 

Volume Growth 
% 

-96% -25% 21% 31% 1% 7% -20% 

Source: SARS 

In 2014 71.1% of imports originated from the Asia (up from 61% in 2013). Of this, nearly 65.6% of 

products come from China alone. 23.4% of imported products originated from Europe where 

Germany alone accounted for 15.8% of volume. For the same period 5.8% of products came from 

other African countries of which Mozambique is most prominent with 59.9% in volume terms. The 

reason for the large imports from Mozambique is that Maputo is increasingly being used as an 

offload facility for products destined for South Africa in order to avoid the congestion in the Durban 

harbour. Products are then transported via road and rail to South Africa and are recorded as origin 

from Mozambique. However, according to the value added downstream industry very little of these 

products are actually manufactured in Mozambique. The majority of these products are 

manufactured in China and India making their final market impact even larger.  

Figure 3: Imported Value Added Steel Products by Origin (2005-2014) 

 
Source: SARS, Merchantec Analysis 

 

It is interesting to note that the products imported from Europe have a higher value per tonne than 

products imported from the Far East. This can be explained by the type and volume of imports from 
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Europe, where more speciality steel and products with higher engineering capability are imported as 

opposed to cheaper more standard products from the Far East.  

South Africa is importing value added steel products at an accelerated rate and strong growth can be 

seen from virtually all import origins. Even the Far East where volumes are already significant, 

growth still exceeds 15% per annum. Regions with a smaller base year are growing in excess of 20% 

per annum. Total imports doubled in value between 2010 and 2013. 

Table 7: Imports by Region (2008-2014) 

REGION 2008 2009 2010 2011 2012 2013 2014 

AFRICA 1.1% 2.8% 4.2% 5.4% 6.2% 5.3% 5.8% 

EUROPE 33.2% 28.7% 25.0% 22.1% 23.8% 30.4% 23.4% 

AMERICAS 4.1% 3.3% 3.5% 2.7% 2.5% 2.2% 2.7% 

ASIA 59.1% 61.7% 65.8% 68.5% 66.1% 61.3% 67.2% 

OCEANIA 0.6% 2.2% 0.7% 0.4% 0.5% 0.2% 0.2% 

UNALLOCATED 1.8% 1.3% 0.8% 0.9% 1.0% 0.6% 0.6% 

TOTAL VOLUME 
(TONNE) 

480 768 359 948 436 170 572 066 578 905 620 493 499 487 

Source: SARS, Merchantec Analysis 

Top Level Product Analysis 
The various product import categories remain relatively similar over time with a small decrease in 

the wire segment and a proportional increase in the tube and pipe segment as can be seen in the 

Figure below. However, if one compares year by year imports there has been a significant increase in 

the total volume and value of products imported. This at a time when economic growth has been 

relatively stagnant indicating that more end-users of value added steel products prefer to import. 

The main reasons for this have been discussed in more detail in the Market Challenges and 

Opportunities document.  

Figure 4: Proportional Value Added Product Imports by Volume (2008-2014) 

 
Source: SARS, Merchantec Analysis 

Volume imports a better measure than value of imports since there steel prices varies but volume 

remains a standard measure. The quantity change of imported steel is an indication of the true level 

of competitiveness of the local industry.  



 
 

 

15 
 
 

 

In all categories there is an upward trend with wire and wire products having a numerical decrease 

when comparing 2010 to 2014. However, even in this category demand for imported products 

expanded by 22% in 2011 and has since decreased in both 2012 and 2013. All the other categories 

have shown strong growth. In particular the import of tube and pipes is an indication of an industry 

under pressure from imports. The import of structures is still relatively small when compared to the 

overall market, but is also showing signs of growth especially in 2011 when imports grew by 62% and 

has not shown signs of decreasing. In all categories there was a decrease in imports in 2014 mainly 

as a result of a weak economy.  

Table 8: Total Volume Imports per Value Added Segment 

CATEGORY 2008 2009 2010 2011 2012 2013 2014 

Wire and Wire 
Products 

21.8% 23.6% 26.4% 22.8% 19.3% 16.3% 18.5% 

Tube and Pipe 27.5% 33.0% 29.1% 28.8% 29.5% 37.0% 30.1% 

Fasteners 12.2% 11.9% 12.6% 12.0% 12.6% 11.8% 14.2% 

Structures 11.1% 6.7% 6.7% 8.2% 8.7% 9.1% 8.6% 

Other 27.4% 24.8% 25.2% 28.2% 29.8% 25.7% 28.6% 

TOTAL VOLUME 
(TONNE) 

480 768 359 948 436 170 572 066 578 905 620 493 499 487 

Source: SARS, Merchantec Analysis 

Traditionally wire and wire products accounted for the largest volume of imports, but this has 

changed over the last five years with tube and pipe products taking a leading position for imports by 

volume. Steady growth in imports of fasteners, structures and other value added products have 

been experienced. 

Figure 5: Total Volume Imports by Segment (kg) (2008-2014) 

 
Source: SARS, Merchantec Analysis 

Value per Tonne 

It is interesting to note that the value of each product group does not increase or decrease at the 

same rate, meaning that it not only steel prices that impact total prices. Additionally, structural 

products have recently experienced significantly higher value per tonne increases compared to the 

other product categories due to the increased imports of higher valued goods and hence higher 

average prices.   
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Table 9: Product Value per Tonne 2010 - 2013 
Product group name 2010 2011 2012 2013 CAGR 

Wire and wire products  
R/tonne 

16 935 18 745 20 772 27 433   

Growth Rate   NA 10.7% 10.8% 32.1% 12.8% 

Tube & pipe  R/tonne 16 266 16 275 18 675 19 975   

 Growth Rate   NA 0.1% 14.7% 7.0% 5.3% 

Fasteners   R/tonne 23 857 23 383 25 002 29 297   

 Growth Rate   NA -2.0% 6.9% 17.2% 5.3% 

Structures  R/tonne 13 518 13 314 14 902 24 421   

 Growth Rate   NA -1.5% 11.9% 63.9% 15.9% 

Other  R/tonne 14 443 14 443 15 958 18 943   

 Growth Rate   NA 0.0% 10.5% 18.7% 7.0% 

Source: SARS, Merchantec Analysis 

From the data below it is clear that Fasteners is most valuable per volume and that Structures is the 

lowest value per tonne. However, structures use up a significantly higher volume of steel. Volume 

analysis is far more practical than value as it is more consistent and makes for better analysis as the 

measurement remains consistent (volume).   

Figure 6: Product Value per Tonne 2010 - 2013 

 
Source: SARS, Merchantec Analysis 

In order to derive the most value from the analysis Merchantec has focused on the imported volume 

in order to see where products are sourced from in meaningful quantities. The Pareto principal 

(eighty – twenty) has been applied on the data below. The meaning of this is that in many cases 

more than 80% of imported products are sourced from less than 20% of destinations. Similarly, 

Merchantec has used this principle to focus on the most imported HS Code categories.  

Table 10: Combined Market Share of the Top 5 Countries per Imported Product Type (2014) 

 
Wire and wire 

products 
Tube & pipe Fasteners Structures Other 

Volume 67.2% 80.6% 87.7% 73.7% 74.9% 

Source: SARS, Merchantec Analysis  
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Wire Products Analysis 
Wire and wire products are listed under several import HS codes including: 

 7312 Wire rope & cables  

 7313 Drawn wire - barbed wire  

 7315 Chains & parts  

 7320 Springs  

 7326 Articles of wire & other articles 

From the data below it is clear that within the wire import segment the majority of product (76.5% 

of volume) is derived from two categories namely HS Codes: 7312 and 7326. All categories grew 

strongly in volume till 2013 while only HS Code 7326 decreased in volume terms. Particular strong 

import growth was experienced in HS Code 7313 (barbed wire). 

Table 11: Breakdown of Imported Tonnes by Year 
HS 
Code 

2008 2009 2010 2011 2012 2013 2014 CAGR 

7312  29 851   24 588   28 477   35 725   31 003   30 337   27 619  -1.5% 

7313  1 581   1 057   1 998   3 104   3 553   4 388   3 442  16.8% 

7315  9 137   6 695   8 122   9 456   10 443   9 974   10 166  2.2% 

7320  7 200   5 248   6 286   8 791   8 322   9 260   8 133  2.5% 

7326  35 040   26 484   32 652   38 328   38 364   39 240   38 628  2.0% 

TOTAL 
TONNE 

 82 812   64 073   77 537   95 405   91 687   93 201   87 990  1.0% 

Source: SARS, SAWA, Merchantec Analysis 

When delving into the origin of the main product categories it is found that China dominates imports 

with over 43.1% market share in 2014 up from 25.9% in 2010.  This is followed by Germany, Thailand 

and the India.  

Figure 7: Wire Products Imports by Country of Origin (2008-2014) 

 
Source: SARS, Merchantec Analysis  
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Figure 8: Wire and Wire Products Total Imports by Product Type (2008-2014) 

 
Source: SARS, Merchantec Analysis 

 

7312 Wire rope & cables  

Asian suppliers dominate imports into South Africa with more than 60% of all imports originating 

here. China accounts for 34.3% of imports in 2014 and has been the dominant region of origin 

since 2008.  

Figure 9: Wire rope and cable imports (2014) 

 
Source: SARS, Merchantec Analysis 
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7313 Drawn wire - barbed wire  

This market is completely dominated by China with nearly 100% of imports originating here. 

Figure 10: Drawn wire – barbed wire imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

7315 Chains & parts  

China accounts for roughly two thirds (63.2% in 2014) of all imports with Germany, Italy and the 

USA also making important contributions to overall volume imports.  

Figure 11: Chains & parts imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

7320 Springs  

Half of all imports originate in China (49.5% in 2014) while Germany, India and the Netherlands 

also making important contributions.  
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Figure 12: Springs imports (2014) 

 
Source: SARS, Merchantec Analysis 

7326 Articles of wire & other articles 

China accounts for just over a third (38.2% in 2014) of all imports while Thailand, Germany and 

USA combined also contribute around 25% of all imports in this category.  
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Tube and Pipe 
Tube and pipe products are listed under several import HS codes including: 

 7303 Tubes & pipes - cast iron 

 7304 Tubes & pipes - seamless 

 7305 Tubes & pipes - welded large dia. 

 7306 Tubes & pipes - welded small dia. 

 7307 Tubes & pipes - fittings 

The data below confirms that within the tube and pipe industry the majority of product (85.6 % of 

volume) is derived from three categories namely HS Codes: 7304, 7306 and 7307. Imports in the 

tube and pipe industry have increased strongly between 2009 and 2013 but has decreased in 2014. 

Particularly strong import growth was experienced in the three largest import categories mentioned 

above. Total imports nearly doubled in volume between 2009 and 2013. 

Table 12: Breakdown of Volume by Year (Tonnes) 
HS 
Code 

2008 2009 2010 2011 2012 2013 2014 CAGR 

7303  16 717   17 220   11 886   15 661   13 486   19 687   8 699  -12.2% 

7304  48 897   30 872   43 218   48 159   48 180   53 275   39 421  -4.2% 

7305  1 819   12 696   14 957   16 668   18 987   17 440   12 852  47.8% 

7306  29 839   31 787   29 118   45 026   47 461   87 318   52 669  12.0% 

7307  35 127   26 360   27 648   39 068   42 718   51 882   36 704  0.9% 

TOTAL 
TONNE 

132 401  118 937  126 829  164 583  170 833  229 603  150 348  2.6% 

Source: SARS, Merchantec Analysis 

China dominates the tube and pipe import market with 52.1% of product originating here in 2014. 

Other important countries of origin include Mozambique, Taiwan and India. 

Figure 14: Tube and Pipe Imports by Country of Origin (2008-2014) 

 
Source: SARS, Merchantec Analysis 

 

On a product level three product segments dominate the tube and pipe market namely HS Code 

7304, 7306 and 7307. HS Code 7304 is however a product that is manufactured at the foundry and 

hence does not form part of the value added product breakdown as segmented under the value 
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added downstream industry as defined in the Supply Analysis document. Large diameter tube and 

pipe (7305) will be analysed instead. 

Figure 15: Tube and Pipe Imports by Volume (2008-2014) 

 
Source: SARS, Merchantec Analysis 

7305 Tubes & Pipes - Welded Large Diameter. 

In 2013 43 countries exported large bore products to South Africa. The market for large bore 

products is quite diverse with relatively large annual variations per country of origin. The majority of 

products were imported via Mozambique making up nearly 60% of all imports in this category. This 

product came from the Capital Star Steel Company in Maputo which ceased operations earlier in 

2014. The next largest is Taiwan and China accounting for a combined share of 18.1%. The value in 

products from 2010 to 2013 has increased 54.1% with a CAGR of 11.4% over this period. It is 

important to note that HS Code 730619000 also forms part of the large bore segment (pipes for use 

in the petroleum industry mostly).  

Figure 16: Tubes & Pipes - Welded Large Diameter Imports by Country (2014) 

 
Source: SARS, Merchantec Analysis 

7306 Tubes & Pipes - Welded Small Diameter 

59 countries exported small welded diameter tube and pipes to South Africa. China was the largest 

participant in 2014 accounting for 26.7%. In 2013 Spain was a key supplier but this seems to have 
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been a once off deal. The value in products from 2010 to 2014 has increased 76.5% with a CAGR of 

8.5% over this period. 

Figure 17: Tubes & Pipes – Welded Small Diameter Imports by Country (2014) 

 
Source: SARS, Merchantec Analysis 

7307 Tubes & pipes – fittings 

123 countries exported Tube and Pipe Fittings to South Africa. More than 80% of this originated 

from China in 2014, with the top 5 exporters accounting for 91.8% of all imports of this product 

category into South Africa. Imports increased steadily between 2009 and 2013 but declined sharply 

in 2014. 

Figure 18: Tubes & Pipes – Fittings Imports by Country (2014) 

 
Source: SARS, Merchantec Analysis 
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Fasteners  
Fastener products are classified according to HS Codes namely:  

 7317 Nails, tacks & staples 

 7318 Screws, bolts & nuts 

Imports in the fastener market have increased by 64.2% between 2010 and 2013 at a compound 

annual rate of 13.2% in value terms. Over the same period volume imports have increased by 33.7% 

at a CAGR of 7.5%. There are only two product categories in this product group.  

Table 13: Breakdown of volume by Year (tonnes) 
HS 
Code 

2008 2009 2010 2011 2012 2013 2014 CAGR 

7317  8 556   7 394   10 179   10 891  10 029   13 018  15 291  8.6% 

7318  47 875    32 711  42 088   53 554   57 517  59 271  57 692  2.7% 

TOTAL 
TONNE 

 56 432  40 106  52 268   64 446   67 547   72 289  72 984  3.7% 

Source: SARS, Merchantec Analysis 

The total fastener industry is dominated by sales from China accounting for 68.5% in 2014. The top 

five importers account for 87.7% of total imports and include Taiwan, Germany, India and Malaysia.  

Figure 19: Fastener Imports in volume by Country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

Products in Nails, Tacks and Staples accounted for 79% of volume imports in 2014. This product 

category has traditionally been the largest in this product group. 
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Figure 20: Fastener Imports in volume by Sub-segment (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There has been a steady increase in the imports of fastener products since 2009 and even in 2014 

when most of the other value added product categories decreased the fastener volumes grew 

marginally.  

7317 Nails, tacks & staples 

62 countries exported products in this category to South Africa with China alone accounting for 

94.2% of all imports in this product segment in 2014. The next largest country of origin is Taiwan 

with 2.1% market share.  

Figure 21: Fastener Imports of Nails, Tacks and Staples in Volume by Country (2014) 

 
Source: SARS, Merchantec Analysis 

 

7318 Screws, bolts & nuts 

134 countries exported products in this category to South Africa. The market leaders are China 

(62.7%), Taiwan, Germany and the USA. The volume in products from 2009 to 2014 has increased 

20.5% with a CAGR of 2.7% over this period. 

  



 
 

 

26 
 
 

 

Figure 22: Fastener Imports of Screws, Bolts & Nuts in volume by Country (2014) 

 
Source: SARS, Merchantec Analysis 

Requested 8 digit analyses: 
H73181535: Other screws and bolts (including bolt ends, screw studs and screw studding), of 
stainless steel (excluding those that are fully threaded with hexagon heads) {kg} 
 

Volume sales amounted to 305.7 tonnes in 2014 was 11.3% down compared to 2013. The CAGR for 

this product group is 2.8% for the period 2011-2014.  

Figure 23: H73181535 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 98.9% of products in 2014. In total 

South Africa imported from 45 countries since 2011. The single largest country of origin is Taiwan 

with 44.9% market share. The combined exports from China and Taiwan are 82.9%.  
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Figure 24: H73181535 imports by country (2008-2014)  

 
Source: SARS, Merchantec Analysis 

There is a general tariff of 10% on this product with a bound rate of 30%. There is no tariff on this 

product with the EU, EFTA or SADC.  

Table 14: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7318.15.35 4 

-  -   - Other screws and bolts 
(including bolt ends, screw 

studs and screw studding), of 
stainless steel (excluding 

those that are fully threaded 
with hexagon heads) 

kg 10% free free free 30% 

Source: SARS and WTO 

H73181537: Other screws and bolts, fully threaded with hexagon heads, of stainless steel {kg} 

Volume sales amounted to 477.4 tonnes in 2014 was 0.7% down compared to 2013. The CAGR for 
this product group is 13.2% for the period 2011-2014.  

 
Figure 25: H73181537 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 
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The top 10 countries exporting to South Africa accounted for 99.5% of products in 2014. In total 

South Africa imported from 47 countries since 2008. The single largest country of origin is China with 

63.0% market share. Taiwan is the second largest exporter to South Africa accounting for 20.9% 

making the combined imports from the region 83.9%. 

Figure 26: H73181537 Imports by Country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There is a general tariff of 10% on this product with a bound rate of 30%. There is no tariff on this 

product with the EU, EFTA or SADC.  

Table 15: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7318.15.37 0 
-  -   - Other screws and bolts, 
fully threaded with hexagon 

heads, of stainless steel 
kg 10% free free free 30% 

 
Source: SARS and WTO 

H73181610: Of stainless steel {kg} 

Volume sales amounted to 476.5 tonnes in 2014 was 25.9% down compared to 2013. The CAGR for 

this product group is 51.0% for the period 2010-2014.  

Figure 27: H73181610 Imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 
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The top 10 countries exporting to South Africa accounted for 99.3% of products in 2014. In total 

South Africa imported from 49 countries since 2008. The single largest country of origin is China with 

66.7% market share. The second largest exporter is Taiwan with 15.3% market share making the 

combined market share for the region 82.0%. 

Figure 28: H73181610 Imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There is no general tariff on this product with a bound rate of 30%. There is also no tariff on this 

product with the EU, EFTA or SADC.  

Table 16: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7318.16.10 5 -  -   - Of stainless steel kg free free free free 30% 

Source: SARS and WTO 
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Structures 
There is only a single HS code for imported structures namely: 

 7308 Structures, towers, scaffolding, bridges etc. 

Imported structures decreased by a CAGR of 3% between 2008 and 2014. However, 2008 orders 

included world cup infrastructure and in 2014 the overall demand for steel was lower than in 2013. 

Between 2009 and 2013 imports increased by 134% in volume terms at a CAGR of 18.6%. 

Table 17: Breakdown of volume by year (tonne) (2008-2014) 
HS 
Code 

2008 2009 2010 2011 2012 2013 2014 CAGR 

7308  53 224   24 103   29 019   47 075   50 547   56 501   43 122  -3.0% 

Source: SARS, Merchantec Analysis 

66 countries exported structures to South Africa. China supplied 26.7% of total imported volume in 

2014. Spain was the main exporter in 2013 with 24.8% moving down to 18.3% in 2014. Over the 

reported period the combined Chinese imports was largest.  

Figure 29: Total Structures Imports in Volume by Country (2008-2014) 

 
Source: SARS, Merchantec Analysis 
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Other Value Added Steel Products 
Other value added steel products are classified under the HS codes as: 

 7301 Sheet piling 

 7309 Tanks & containers >300L 

 7310 Tanks, drums & cans <300L 

 7311 High pressure containers 

 7314 Cloth, grill, netting, expanded metal 

 7316 Anchors & grapnels 

 7319 Needles & pins 

 7322 Air heaters & parts 

 7323 Kitchen & household articles 

 7324 Sanitary ware 

The data presented below indicates a mixed picture for products in this category. As mentioned 

earlier a comparison of data between 2008 and 2014 includes a very good year (world cup orders) 

while 2014 was a negative growth year. If data between 2009 and 2013 are compared there has 

been much larger import growth (anything between 15% to 40%).  

Table 18: Breakdown of Volume by Year (2008-2014) (tonnes) 
HS Code 2008 2009 2010 2011 2012 2013 2014 CAGR 

7301  2 088   1 868   1 981   4 404   1 881   993   4 516  11.7% 

7309  5 222   1 986   3 096   3 660   4 595   4 102   4 462  -2.2% 

7310  3 816   4 202   5 766   9 705   8 627   8 008   6 516  7.9% 

7311  17 692   9 046   12 705   17 618   19 457   14 710   19 764  1.6% 

7314  4 484   3 874   6 129   5 600   7 733   8 143   7 374  7.4% 

7316  925   524   685   527   539   644   481  -8.9% 

7319  497   401   413   431   342   396   464  -1.0% 

7322  475   110   101   236   278   322   222  -10.3% 

7323  15 349   15 188   22 388   23 406   24 161   22 403   18 845  3.0% 

7324  1 596   1 349   1 788   4 583   1 700   2 096   2 367  5.8% 

TOTAL 
TONNE 

 52 149   38 552   55 058   70 174   69 317   61 823   65 017  3.2% 

Source: SARS, Merchantec Analysis 

131 countries have exported “other” products to South Africa over the since 2005. The market 

leader for 2014 imports in this segment is China with 48.1% of total volume imports originating here. 

They are followed by Thailand India, Luxembourg and Malaysia with combined imports of 74.9% of 

the total imported products in this category. 
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Figure 30: Total Other Product Imports by Country of Origin in Volume (2014) 

 
Source: SARS, Merchantec Analysis 

Overall volume imports have come down slightly from 2012 highs, but still grew by 12% between 

2010 and 2013 while import values were up 64% over the same period. The largest category in this 

segment is for HS Code 7323 (kitchen & household articles) making up a third of all imports in this 

category. The second largest is HS Code 7311 (high pressure containers) with 20% of the imports.  

Figure 31: Relevant Other Products Tonne Imports (2010-2013) 

 
Source: SARS, Merchantec Analysis 

 

7301 Sheet piling 

46 countries supplied products in this category to South Africa since 2005. Luxembourg accounted 

for the lions’ share with 92.7% of the market in 2014. However, South Africa imports from many 

destinations and hence there is a large variation of top 5 countries per annum.  
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Figure 32: Sheet Piling by Country of Origin in Volume (2014) 

 
Source: SARS, Merchantec Analysis 

7309 Tanks & containers >300L 

45 countries exported products in this category to South Africa with the USA accounting for the 

largest value portion. The top three exporters accounted for 40.1% in value and include Finland and 

China. The value in products from 2010 to 2013 has increased by 188% with a CAGR of 30.3% over 

this period. 

Figure 33: Tanks and Containers >300L by Country of Origin in Volume (2008-2014) 

 
Source: SARS, Merchantec Analysis 

Requested 8 digit analyses: 

H73090000: Reservoirs, tanks, vats and similar containers for any material (excluding compressed or 

liquefied gas), of iron or steel, of a capacity exceeding 300 li, whether or not lined or heat-insulated, 

but not fitted with mechanical or thermal equipment 

Volume sales amounted to 4 462.1 tonnes in 2014 were 8.8% up compared to 2013. The CAGR for 

this product group is -2.2% for the period 2008-2014.  
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Figure 34: H73090000 Imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 89.7% of products in 2014. In total 

South Africa imported from 73 countries since 2008. The single largest country of origin is Malaysia 

with 38.6% market share. The second largest exporter is the USA with 13.5% of the market.  

Figure 35: H73090000 Imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There is no general tariff on this product with a bound rate of 15%. There is also no tariff on this 

product with the EU, EFTA or SADC.  

Table 19: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7309 6 

Reservoirs, tanks, vats and 
similar containers for any 
material (excluding 
compressed or liquefied 
gas), of iron or steel, of a 
capacity exceeding 300 li, 
whether or not lined or 
heat-insulated, but not 
fitted with mechanical or 
thermal equipment 

kg free free free free 15% 

Source: SARS and WTO 



 
 

 

35 
 
 

 

 

7310 Tanks, drums & cans <300L 

72 countries exported products in this category to South Africa with China leading with 49.1% in 

2014 (up from 43.3% in 2013). The top three participants account for 66.7%% and include Botswana 

and the UK.  

Figure 36: Tanks, Drums & Cans <300L Imports by Country of Origin in Volume (2008-2014) 

 
Source: SARS, Merchantec Analysis 

7311 High pressure containers 

62 countries exported products in this category to South Africa.  The market is led by Thailand with 

32.5% of the market. India was the market leader in 2013 with 24.5% market share but this dropped 

to 17.1% in 2014. The top 3 countries of origin include China 65.7%.  

Figure 37: High Pressure Containers Imports by Country of Origin in Volume (2014) 

 
Source: SARS, Merchantec Analysis 
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Requested 8 digit analyses: 

H73110020: Of a welded construction, indelibly stamped that it has a water capacity of 1, 5 litres 

or more but not exceeding 114 litres, identifiable for use with liquefied petroleum gas {kg} 

Volume sales amounted to 11 129.1 tonnes in 2014 were 158.0% up compared to 2013. The CAGR 

for this product group is 37.9% for the period 2008-2014.  

Figure 38: H73110020 Imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 99.9% of products in 2014. In total 

South Africa imported from 45 countries since 2008. The single largest country of origin is Thailand 

with 55.9% market share. This is followed by India with 26.2%. 

Figure 39: H73110020 Imports by country (2008-2014) 

 
 

Source: SARS, Merchantec Analysis 

There is a general tariff of 15% on this product which is also the bound rate. There is no tariff on this 

product with the EU, EFTA or SADC.  
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Table 20: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7311.00.20 4 

-                       Of a welded 
construction, indelibly 
stamped that it has a water 
capacity of 1,5 litres or more 
but not exceeding 114 litres, 
identifiable for use with 
liquefied petroleum gas 

kg 15% free free free 15% 

Source: SARS and WTO 

H73110090: Other {kg} 

Volume sales amounted to 8 635.6 tonnes in 2014 were 16.9% down compared to 2013. The CAGR 

for this product group is -3.5% for the period 2008-2014.  

Figure 40: H73110090 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 75.5% of products in 2014. In total 

South Africa imported from 96 countries since 2008. The single largest country of origin is China with 

16.6% market share. This is followed by Austria with 13.2% market share. 

Figure 41: H73110090 imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 
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There is no general tariff on this product with a bound rate of 15%. There is no tariff on this product 

with the EU, EFTA or SADC.  

Table 21: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7311.00.90 5 Other kg free free free free 15% 

Source: SARS and WTO 

7314 Cloth, grill, netting, expanded metal  

45 countries exported products in this category to South Africa. China dominates this market too 

with 79.8% in 2014 which is a significant increase from the 48.1% market share the country had in 

2013. The top three participants account for 87.6% and include the UK and Zimbabwe. China has 

dominated imports the last 7 years.  

Figure 42: Cloth, Grill, Netting, Expanded Material Imports by Country of Origin in Volume (2014) 

 
Source: SARS, Merchantec Analysis 

 
Requested 8 digit analyses: 
H73141210: With 4 or more but not exceeding 10 apertures per cm in the warp as well as in the 
weft {kg} 

Volume sales amounted to 5 tonnes in 2014 was 248.4% up compared to 2013. The CAGR for this 

product group is 2.3% for the period 2008-2014. Imports in this category have varied significantly 

from year to year with the largest imports being in 2010 at 29.9 tonnes. 
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Figure 43: H73141210 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 100% of products in 2014. In total 

South Africa imported from 15 countries since 2008. The single largest country of origin is China with 

45.6% market share. This is followed by Lesotho with 12.0% market share. 

Figure 44: H73141210 imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There is no general tariff on this product with a bound rate of 15%. There is also no tariff on this 

product with the EU, EFTA or SADC.  

Table 22: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7314.12.10 5 

-  -   - With 4 or more but not 
exceeding 10 apertures per 
cm in the warp as well   as in 
the weft 

kg 5% free free free 15% 

Source: SARS and WTO 
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H73141220: With more than 10 but not exceeding 80 apertures per cm in the weft {kg} 
Volume sales amounted to 0.3 tonnes in 2014 and were 29.8% down compared to 2013. The CAGR 

for this product group is -6.2% for the period 2008-2014. Imports in this category have varied 

significantly from one year to the next with peak imports in 2009 at 2.6 tonnes. 

Figure 45: H73141220 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 100% of products in 2014. In total 

South Africa imported from 9 countries since 2008. The single largest country of origin is recorded as 

SIKKIM (a province in India) with 45.0% market share in 2014. This is followed by Germany with 

25.9%. 

Figure 46: H73141220 proportional imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There is a general tariff of 5% on this product with a bound rate of 15%. There is no tariff on this 

product with the EU, EFTA or SADC.  

  



 
 

 

41 
 
 

 

Table 23: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7314.12.20 2 
-  -   - With more than 10 

but not exceeding 80 
apertures per cm in the weft 

kg 5% free free free 15% 

Source: SARS and WTO 

H73141290: Other {kg} 

Volume sales amounted to 38.1 tonnes in 2014 was 11.7% down compared to 2013. The CAGR for 

this product group is 3.4% for the period 2008-2014. However, imports increased rapidly from 2008 

reaching its peak in 2011 at 75.3 tonnes.  

Figure 47: H73141290 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 99.9% of products in 2014. In total 

South Africa imported from 39 countries since 2008. The single largest country of origin is USA with 

82.6% market share.  

Figure 48: H73141290 proportional imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 
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There is no general tariff on this product with a bound rate of 15%. There is also no tariff on this 

product with the EU, EFTA or SADC.  

Table 24: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7314.12.90 3 -  -   - Other kg free free free free 15% 

Source: SARS and WTO 

H73141410: Insect screening, being woven wire with 5 or more but not exceeding 7 apertures 
per cm in the warp as well as in the weft, woven from wire of a cross-sectional dimension not 
exceeding 0,32 mm {kg} 

Volume sales amounted to 1.8 tonnes in 2014 was 42.6% down compared to 2013. The CAGR for this 

product group is -15.9% for the period 2008-2014. Imports in this category have varied greatly from 

one year to the next with imports peaking in 2008 at 6.0 tonnes.  

Figure 49: H73141410 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 100% of products in 2014. In total 

South Africa imported from 15 countries since 2008. The single largest country of origin is Malawi 

with 38.8% market share. South Africa did not import from Malawi in the period between 2008 and 

2013. China has traditionally been the largest supplier and accounted for 29.9% of imports in 2014. 
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Figure 50: H73141410 proportional imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There is a general tariff of 5% on this product with a bound rate of 15%. There is no tariff on this 

product with the EU, EFTA or SADC.  

Table 25: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7314.14.10 8 

-    -   - Insect screening, being 
woven wire with 5  or  more 
but  not    exceeding 7 
apertures per cm in the warp 
as well as in the weft, woven 
from wire of a cross- 
sectional dimension not 
exceeding 0,32 mm 

kg 5% free free free 15% 

Source: SARS and WTO 

H73141420: With 4 or more but not exceeding 10 apertures per cm in the warp as well as in the 
weft (excluding insect screening) {kg} 

 

Volume sales amounted to 32.0 tonnes in 2014 was 17.0% up compared to 2013. The CAGR for this 

product group is 4.4% for the period 2008-2014.  
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Figure 51: H73141420 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 100% of products in 2014. In total 

South Africa imported from 13 countries since 2008. The single largest country of origin is China with 

95.1% market share.  

Figure 52: H73141420 proportional imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There is a general tariff of 5% on this product with a bound rate of 15%. There is no tariff on this 

product with the EU, EFTA or SADC.  

Table 26: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7314.14.20 5 

-    -   - With 4 or more but not 
exceeding 10 apertures per 
cm in the warp as well   as in 
the weft (excluding insect 
screening) 

kg 5% free free free 15% 

Source: SARS and WTO 
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H73141430: With more than 10 but not exceeding 80 apertures per cm in the warp as well as in 
the weft {kg} 

Volume sales amounted to 40.1 tonnes in 2014 was 55.3% down compared to 2013. The CAGR for 

this product group is 2.6% for the period 2008-2014. Imports peaked in 2013 at 89.6 tonnes. 

Figure 53: H73141430 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 100% of products in 2014. In total 

South Africa imported from 16 countries since 2008. The single largest country of origin is China with 

80.7% market share. This is followed by the USA with 9.0% share. 

Figure 54: H73141430 proportional imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

 
 

 

There is a general tariff of 5% on this product with a bound rate of 15%. There is no tariff on this 

product with the EU, EFTA or SADC.  
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Table 27: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7314.14.30 2 

-    -   - With more than 10 but 
not exceeding 80 apertures 
per cm in the warp as well as 
in the weft 

kg 5% free free free 15% 

Source: SARS and WTO 

H73141490: Other {kg} 

Volume sales amounted to 113.0 tonnes in 2014 was 19.2% down compared to 2013. The CAGR for 

this product group is 5.4% for the period 2008-2014. Imports peaked in 2012 at 206.1 tonnes. 

Figure 55: H73141490 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 99.9% of products in 2014. In total 

South Africa imported from 32 countries since 2008. The single largest country of origin is China with 

87.1% market share.  This is followed by Germany with 7.3% in 2014. 

Figure 56: H73141490 proportional imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There is no general tariff on this product with a bound rate of 15%. There is also no tariff on this 

product with the EU, EFTA or SADC.  
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Table 28: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7314.14.90 6 -    -   - Other kg free free free free 15% 

Source: SARS and WTO 

7316 Anchors & grapnels 

53 countries imported Anchors and Grapnels to South Africa since 2005. China has maintained the 

largest market share and contributed 60.1% of imports in 2014. The three largest importers 

accounted for 85.9% of market share.  

Figure 57: Anchors & grapnels Imports by Country of Origin in Volume (2014) 

 
Source: SARS, Merchantec Analysis 

 

7319 Needles & pins 

79 countries have exported needles and pins to South Africa since 2005. China has the largest 

market share of imported products in 2014 at 67.2% of the total market. The top three countries 

accounted for 91.2% of the total imports and include Thailand and Japan. Imports have been fairly 

steady over the forecast period. 
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Figure 58: Needles & pins Imports by Country of Origin in Volume (2014) 

 
Source: SARS, Merchantec Analysis 

7322 Air heaters & parts 

54 countries have exported air heaters and parts to South Africa since 2005. China was the largest 

exporter in 2014 with 72.1% of total imports. The largest three countries accounts for 83.5% of the 

total market. This market has decreased in size since 2008 when record imports were accounted for.  

Figure 59: Air Heaters and Parts Imports by Country of Origin in Volume (2014) 

 
Source: SARS, Merchantec Analysis 

7323 Kitchen & household articles  

76 countries exported products in this category to South Africa. The market is dominated by 

countries from the Far East with China leading with 84.8% in 2014 (up from 67.8% in 2013) of total 

imports. The market share of the largest three exporting countries is 91.3% and includes India and 

Vietnam.   
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Figure 60: Kitchen and Household Articles Imports by Country of Origin in Volume (2014) 

 
Source: SARS, Merchantec Analysis 

 
Requested 8 digit analyses: 
H73239320: Hollowware for kitchen or table use (excluding those plated with precious metal) 
{kg} 
 

Volume sales amounted to 6 647.6 tonnes in 2014 were 22.5% down compared to 2013. The CAGR 

for this product group is 2.2% for the period 2008-2014. Imports peaked in 2013 at 8 576.6 tonnes. 

Figure 61: H73239320 imports (2008-2014) 

 
 

Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 99.0% of products in 2014. In total 

South Africa imported from 91 countries since 2008. The single largest country of origin is China with 

82.1% market share. This is followed by Vietnam with 7.0% share. 
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Figure 62: H73239320 proportional imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There is a general tariff of 30% on this product which is also the bound rate. There is no tariff on this 

product with the EU or SADC but there is a 30% tariff with EFTA.  

Table 29: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7323.93.20 4 
-  -  - Hollowware for kitchen 
or table use (excluding those 
plated with precious metal) 

kg 30% free 30% free 30% 

Source: SARS and WTO 

H73239390: Other {kg} 

Volume sales amounted to 1 966.3 tonnes in 2014 were 2.0% down compared to 2013. The CAGR for 

this product group is 1.6% for the period 2008-2014. Imports peaked in 2012 at 2 631.0 tonnes. 

Figure 63: H73239390 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 98.2% of products in 2014. In total 

South Africa imported from 84 countries since 2008. The single largest country of origin is China with 

81.3% market share. This is followed by India with 9.2% share. 
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Figure 64: H73239390 proportional imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

There is a general tariff of 20% on this product with a bound rate of 30%. There is no tariff on this 

product with the EU or SADC but there is a 20% tariff with EFTA.  

Table 30: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7323.93.90 5 -  -  - Other kg 20% free 20% free 30% 

Source: SARS and WTO 

7324 Sanitary ware 

71 countries have exported products in this category to South Africa since 2005. China accounted for 

the largest market share with 72% in 2014. The largest five exporters accounted for 88.9% of the 

total products imported. China has been the largest supplier in this category since 2008 except in 

2011 when a very large volume was imported from Botswana.  

Figure 65: Sanitary ware Imports (2014) 

 
Source: SARS, Merchantec Analysis 
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Requested 8 digit analyses: 
H73241000: Sinks and wash basins, of stainless steel {kg} 
Volume sales amounted to 1 115.5 tonnes in 2014 were 6.3% down compared to 2013. The CAGR for 

this product group is 3.3% for the period 2008-2014. Imports peaked in 2011 at 3 589.8 tonnes. 

Figure 66: H73241000 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 countries exporting to South Africa accounted for 98.5% of products in 2014. In total 

South Africa imported from 50 countries since 2008. The single largest country of origin is China with 

64.4% market share. This is followed by Turkey with 11.6% share in 2014. 

Figure 67: H73241000 proportional imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis  

There is a general tariff of 30% on this product which is also the bound rate. There is no tariff on this 

product with the EU or SADC but there is a 20% tariff with EFTA.  

Table 31: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

7324.10.00 8 
- Sinks and wash basins, of 
stainless steel 

kg 30% free 20% free 30% 

Source: SARS and WTO 
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 Heat Exchange Units 
Heat exchangers are not measured in volume but in units. South Africa imported 122 342 heat 

exchanger units in 2014. The largest single year for imports were 2008 when 242 575 units were 

imported.  

Figure 68: H84195000 imports (2008-2014) 

 
Source: SARS, Merchantec Analysis  

South Africa has imported Heat Exchangers from 82 countries since 2008. In 2014 South Africa 

imported 122.3 tonnes of product. The largest country of origin in 2014 was France with 26.6% 

market share. Traditionally China has been the largest supplier and they accounted for 22.8% of 

imported products in this category. South Africa typically imports a small volume of products from a 

large number of countries.  

Figure 69: H84195000 proportional imports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis  

There is a general tariff of 15% on this product which is also the bound rate. There is no tariff on this 

product with the EU, EFTA or SADC.  
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Table 32: Tariff Information 

Heading / 
Subheading 

CD Article Description 
Statistical 

Unit 

Rate of Duty Bound 
Rate 

General EU EFTA SADC 

8419.50.00 1 
- Heat exchange 

units 
u 15% free free free 15% 

Source: SARS and WTO 

Regional Analysis: Imports 

Top 10 Import Analysis 

Analysis of the import data confirmed that the countries with the largest market share in South 

Africa have been dominant since 2008. The top ten countries in volume are: 

Table 33: Top Import Countries by Origin (2008-2014) 
2008 2009 2010 2011 2012 2013 2014 

CHINA CHINA CHINA CHINA CHINA CHINA CHINA 

GERMANY GERMANY INDIA INDIA INDIA SPAIN TAIWAN 

INDIA TAIWAN GERMANY TAIWAN TAIWAN INDIA INDIA 

TAIWAN INDIA TAIWAN GERMANY MOZAMBIQUE GERMANY GERMANY 

ITALY 
KOREA REP 

SOUTH 
KOREA REP 

SOUTH 
MOZAMBIQUE GERMANY TAIWAN MOZAMBIQUE 

KOREA REP 
SOUTH 

ITALY ITALY ITALY ITALY MOZAMBIQUE THAILAND 

UNITED 
STATES of 
AMERICA 

AUSTRALIA MOZAMBIQUE 
KOREA REP 

SOUTH 
KOREA REP 

SOUTH 
PORTUGAL TURKEY 

JAPAN 
UNITED 

KINGDOM 

UNITED 
STATES of 
AMERICA 

JAPAN THAILAND ITALY ITALY 

UNITED 
KINGDOM 

UNITED 
STATES of 
AMERICA 

BRAZIL 
UNITED 

KINGDOM 
UNITED 

KINGDOM 
UNITED 

KINGDOM 
SPAIN 

UNALLOCATED FRANCE SPAIN BOTSWANA MALAYSIA MALAYSIA 
UNITED 

STATES of 
AMERICA 

Source: SARS, Merchantec Analysis 

In each of the years analysed the top ten import countries account for more than 80% of all imports 

in volume and hence require further analysis. In most cases there are only a few products making up 

80% of the import value except for imports from China and Germany that have strong 

representation across a larger number of products. From the analysis presented under each of the 

value added categories both China and Germany are mostly in the top 5 suppliers.  

South Africa’s major import trading partners are located in the Far East, Europe, NAFTA and Africa. 

The other areas have small to very small market shares.  

Each of the major trade regions are analysed in more detail below. 
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Figure 70: Top Level Import Statistics for the Value Added Steel Industry in South Africa 

 
Source: SARS, Merchantec Analysis 

Asia 

Asia is by far the largest supplier of value added steel products to South Africa and accounts for 

71.1% of total volume added imports in 2014. Within Asia, China is the leader of exports to South 

Africa across most value added steel products and has a 71.2% market share of the total imports 

from the Far East in 2014. China is a diversified manufacturer and is the leader in most of the export 

product markets in the value added steel industry. China alone accounted for 50% of all value added 

steel product imports since 2008. China is followed by Taiwan with 6.3% and then India that has 

6.2% of the Asian market of exports to South Africa in 2014. Thailand was the 6th largest exporter to 

South Africa in 2014 meaning that 4 of the 10 largest exporters of value added steel products are 

from Asia.   

Figure 71: Imports from the Far East Countries in Volume (2014) 

 
Source: SARS, Merchantec Analysis 

China dominates exports to South Africa across all 5 product categories in value and volume terms. 

India is second with substantial market share in Other, Tube and Pipe and Wire products followed by 

Taiwan with a key market share in fastener products. 

 

  



 
 

 

56 
 
 

 

Table 34: Top 3 Countries in the Far East Contribution to Total Imports in Volume (2014) 

Country 
Wire and Wire 
Products % of 

Total Market in 
Volume  

Tube & pipe % of 

Total Market in 

Volume  

Fasteners % of 

Total Market in 

Volume  

Structures % of 

Total Market in 

Volume  

Other % of 

Total Market in 

Volume  

CHINA 43.1% 52.1% 68.5% 36.2% 48.1% 

INDIA 5.6% 4.0% 8.2% 1.1% 7.2% 

TAIWAN 1.3% 7.2% 3.3% 1.5% 0.5% 

 Source: SARS, Merchantec Analysis 

Africa 

South African companies and government have imported value added steel products from 35 

countries in Africa since 2005 and accounted for 6.6% of total volume of value added imports in 

2014. The majority of imports (in volume) are from Mozambique (4.1%), Botswana (1.1%) and 

Namibia (0.4%). These countries make up 81.1% of all imports from Africa over the period 2008-

2014.   

Figure 72: Imports from African Countries in Volume (2008-2014) 

 
Source: SARS, Merchantec Analysis 

Between 2010 and 2011 imports accelerated by 41% and a further 45% between 2011 and 2012. 

Imports from Africa have been on the decrease since 2012. The vast majority of products originating 

in Mozambique are tube and pipe products with structures being the main product originating from 

Botswana.  

Mozambique represented the largest importer into South Africa in 2013 as a result of its Tube and 

Pipe exports from Capital Star Steel in Maputo (this company ceased operations in 2014). Botswana 

is second largest with exports of other products as well as structural material.  

Table 35: Top 3 Countries in Africa’s Contribution to Total Imports in Volume (2014) 

Country 
Wire and Wire 
Products % of 

Total Market in 
Volume 

Tube & pipe % of 

Total Market in 

Volume  

Fasteners% of 

Total Market in 

Volume (2013) 

Structures% of 

Total Market in 

Volume 

Other% of Total 

Market in 

Volume 

MOZAMBIQUE 0% 11.3% 0% 1.2% 0.7% 

BOTSWANA 0.4% 0.5% 0.1% 6.8% 1.1% 

Namibia 0.6% 0.1% 0.1% 0% 0.6% 

 Source: SARS, Merchantec Analysis 
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Europe 

South African companies and government have imported 18.2% of value added steel products (in 

volume) from Europe in 2014. In 2013 there was a substantial increase in the overall imports from 

Europe as a result of large orders for tube and pipe products. The largest supplier from Europe has 

been Germany for the review period with a wide variety of products supplied into the South African 

market. The largest product group is fasteners followed by structures and tube and pipe products. 

Italy and Spain are also important suppliers of value added steel products into South Africa. As a 

comparison – the total imports from African countries is somewhat smaller than the annual imports 

from the UK, Europe’s 5th largest exporter to South Africa. Europe is clearly a key supplier of value 

added steel products to the country.  

Figure 73: Imports from Europe in Volume (2008-2014) 

 
Source: SARS, Merchantec Analysis 

 

Germany is South Africa’s fourth largest overall import partner and the largest in Europe. Germany 

has traditionally been the second most important import market but has been losing market share 

to Asian countries. It should be mentioned that the average value of German steel is significantly 

higher than average steel prices indicating a strong focus on advanced manufacturing. The country 

has strong market shares in structures, wire products and fasteners. Italy and Spain has strong 

representation across all 5 product groupings.  
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Americas 

South African companies and government have imported 31% of all value added products from the 

America’s in 2014.The vast majority of products came from the USA which accounted for 1.8% of all 

value added imports in 2015. Overall imports have been on the decrease since 2010. 

 

Figure 74: Value Added Steel Imports from the Americas (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The USA is South Africa’s 10th largest value adding steel import partner with strong representation 

across all 5 product categories and its proportionate value is high compared to its volume indicating 

high quality and high cost product imports to South Africa.  

The other regions of origin which all have less than 1% market share are: Oceania and Unallocated 

product. These regions of origin are not discussed in more detail as a result of their negligible overall 

market share.  
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Export Analysis 
 

Total Analysis 
South African value added steel manufacturers exported products to 217 countries since 2008 

according to export data obtained from the dti statistical portal.  

Table 36: South African Value Added Exports (Volume), 2008-2014 

 
2008 2009 2010 2011 2012 2013 2014 

Tonne 582 319  689 194  1 888 985  1 120 772  724 715  658 212  679 388  

Volume 
Growth % 

 18.4% 174.1% -40.7% -35.3% -9.2% 3.2% 

Source: SARS, Merchantec Analysis 

Over this period exports have varied greatly with the largest exports in 2010 when exports reached 

more than 1 888 million tonnes. Since then the export market has contracted sharply in the period 

2011-2013 with marginal growth in 2014. Export volumes for 2014 were comparable to 2009 

volumes.  

Figure 75: South African Value Added Exports (Volume), 2008-2014 

 
Source: SARS, Merchantec Analysis 

Exports into Africa account for the majority of South African outflow trade with 75.2% of products 

destined mostly into neighbouring countries in 2014. The second largest regional export destination 

is Europe with 14%, followed by the Americas at 5.1%. African exports have also shown the largest 

growth over this period growing by 370% between 2008 and 2010 but falling back to 58.2% between 

2008 and 2014 or a CAGR of 6.8%.  
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Table 37: Exports by Region (2005-2013) 

REGION 2008 2009 2010 2011 2012 2013 2014 

AFRICA 55.9% 73.1% 80.6% 81.6% 73.7% 75.9% 75.2% 

EUROPE 9.6% 8.5% 4.0% 7.1% 10.7% 9.9% 14.0% 

AMERICAS 18.4% 9.6% 3.5% 5.6% 8.9% 8.0% 5.1% 

ASIA 11.2% 6.0% 10.8% 3.8% 3.6% 4.1% 3.3% 

OCEANIA 4.9% 2.7% 1.1% 1.9% 2.8% 2.0% 2.1% 

UNALLOCATED 0.0% 0.0% 0.0% 0.0% 0.4% 0.2% 0.4% 
TOTAL VOLUME 

TONNE 
582 319  689 194  1 888 985  1 120 772  724 715  658 212  679 388  

Source: SARS, Merchantec Analysis 

In volume African markets have grown strongly between 2008 and 2010 decreased from 2011-2013 

with only marginal growth in 2014. Exports to Asia have shrunk by 67% since 2008. Exports to the 

Americas have been inconsistent from year to year but volumes grew by 71.6% between 2008 and 

2014. Exports to Europe have also been a roller-coaster affair; overall the market has decreased by 

65.2% between 2008 and 2014. 2010 represented a standout year in terms of exports to Europe.   

Top Level Product Analysis 
The overall makeup of the export products are relatively stable proportionally except for 2010 when 

wire and wire products accounted for a much larger proportion of the overall makeup than in the 

other years under review. Normally this product group account for between 20% to 40% of the 

overall exports but in this year exports grew to 63% of all exports based on a large increase in 

demand from Botswana.  

Figure 76: Exports by Product Type (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The alternative products in this analysis have remained relatively similar across product category 

over the period under review.  
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Table 38: Total Volume Imports per Product Segment (2008-2014) 

CATEGORY 2008 2009 2010 2011 2012 2013 2014 

Wire and Wire 
Products 

21.8% 23.6% 26.4% 22.8% 19.3% 16.3% 18.5% 

Tube and Pipe 27.5% 33.0% 29.1% 28.8% 29.5% 37.0% 30.1% 

Fasteners 12.2% 11.9% 12.6% 12.0% 12.6% 11.8% 14.2% 

Structures 11.1% 6.7% 6.7% 8.2% 8.7% 9.1% 8.6% 

Other 27.4% 24.8% 25.2% 28.2% 29.8% 25.7% 28.6% 

Total Tonnes 480 768 359 948 436 170 572 066 578 905 620 493 499 487 

Source: SARS, Merchantec Analysis 

Structures’ exports have traditionally been the largest category in volume terms except for 2010 

when wire and wire products dominated the export market volume.  

Figure 77: Exports per Product Type (Tonnes) (2008-2014) 

 
Source: SARS, Merchantec Analysis 
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Wire and wire products 
Wire and wire products are listed under several import HS codes including: 

 7312 Wire rope & cables  

 7313 Drawn wire - barbed wire  

 7315 Chains & parts  

 7320 Springs  

 7326 Articles of wire, & other articles 

From the data below it is clear that within the wire export segment the majority of product (89.3% 

of volume) is derived from three categories namely HS Codes: 7312 and 7326. Growth in exports has 

been mixed across the various product sectors with healthy growth in 7326 while 7312 has declined 

since 2008. 

Table 39: Breakdown of Tonnes by Year (2008-2014) 
HS 
Code 

2008 2009 2010 2011 2012 2013 2014 CAGR 

7312 40 353  39 539  35 126  30 774  38 427  36 097  32 188  -3.2% 

7313 5 546  7 416  6 297  7 516  6 210  14 102  7 456  4.3% 

7315 4 913  5 964  5 109  13 015  7 192  5 135  4 989  0.2% 

7320 2 104  2 625  2 407  3 003  2 823  2 205  2 338  1.5% 

7326 28 236 18 396 39 360 39 804 46 728 43 704 57 408 10.7% 

TOTAL 
TONNE 

81 155  73 941  88 301  94 114  101 381  101 245  104 381  3.7% 

Source: SARS, SAWA, Merchantec Analysis 

60.5% of all exported wire products went to African markets. The rest of the market is fairly evenly 

segmented across the globe with products going to 203 countries since 2005.Exports have been flat 

since 2012 and the single largest export year was 2010 when there was a very large export to 

Botswana. 

Figure 78: Export Destination for Wire and Wire Products (2008-2014) 

 

Source: SARS, Merchantec Analysis 
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7312 Wire rope & cables  

The largest market for products in this category is to the USA with African markets making up less 

than 20% of the overall market. Overall exports have decreased by 20.2% since 2008.  

Figure 79: Wire rope & cables exports (2014) 

  
Source: SARS, Merchantec Analysis 

7313 Drawn wire - barbed wire  

The majority of products in this category are destined for the African market with more than 80% of 

all exports destined for the African market. Zimbabwe has been the largest single market since 2011 

and accounted for 43.1% in 2014.  

Figure 80: Drawn wire - barbed wire exports (2014) 

  
Source: SARS, Merchantec Analysis 

7315 Chains & parts  

The majority of products in this category are destined for the African market with more than 70% of 

all exports destined for the African market. The single largest market however is the UK with 22% of 

demand ion 2014. South Africa exported to 85 countries in 2014. 
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Figure 81: Chains & parts exports (2014) 

  
Source: SARS, Merchantec Analysis 

7320 Springs  

South Africa export to a diverse set of countries with around 50% of products destined for the 

African market and the rest going all over the world. Botswana was the largest market since 2010 

and accounted for 17.1% in 2014. Overall exports increased by 11.2% since 2008. 

Figure 82: Springs exports (2014) 

  
Source: SARS, Merchantec Analysis 

7326 Articles of wire other articles 

The majority of products are destined for the African market with more than 80% of products going 

to this region. Exports peaked in 2010. 
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Tube & Pipe 
Tube and pipe products are listed under several import HS codes including: 

 7303 Tubes & pipes - cast iron 

 7304 Tubes & pipes - seamless 

 7305 Tubes & pipes - welded large dia. 

 7306 Tubes & pipes - welded small dia. 

 7307 Tubes & pipes - fittings 

The most important downstream value adding tube and pipe products are HS Codes 7305, 7306 and 

7307. From the data below it is clear that 7305 has seen the largest decline with actual volumes 

declining by 61.3% since 2008. Similarly the export of 7306 has been stagnant with a small decrease 

over time. There has been healthy growth in the supply of 7307 over the forecast period. 

Table 40: Breakdown of Volume Exports by Year (tonnes) (2008-2014) 
HS 
Code 

2008 2009 2010 2011 2012 2013 2014 CAGR 

7303  612   2 879   4 025   4 964   3 889   5 797   7 621  43.3% 

7304  88 964   49 156  255 924   83 700  115 471   76 064   99 516  1.6% 

7305  13 139   39 983   5 554   11 161   4 620   5 074   5 079  -12.7% 

7306  65 114   49 247   53 342   60 514   63 602   55 602   54 620  -2.5% 

7307  10 333   15 893   15 313   17 869   20 442   21 004   19 296  9.3% 

TOTAL 
TONNE 

 178 164  157 159  334 160  178 210  208 027  163 543   186 134  0.6% 

Source: SARS, Merchantec Analysis 

The USA is the largest market for South African Tube and Pipe manufacturers with nearly a third of 

export products destined for this market. The African market also represents an important offset 

region with 42.5% of all exports going to the 8 countries represented in the top 10 destination. 

South Africa exported products in this category to 114 countries in 2014. 

Figure 84: Breakdown of Volume Exports by Destination (2014) 

  
Source: SARS, Merchantec Analysis 

The various sub products in the Tube and Pipe segment has been relatively similar from year to year. 

However, in 2010 orders for 7304 far exceeded orders in 2009. However, since 2010 export volumes 

have declined. Total exports volumes reached 186 134 tonnes in 2014. 
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Figure 85: Tube and pipe exports (2008-2014) 

  
Source: SARS, Merchantec Analysis 

7303 Tubes & pipes - cast iron 

Africa is the main market for this product type with more than 80% of products destined for the 

African market. Exports to Botswana in particular have increased strongly over the last 7 years 

and made up 83.6% in 2014. Export volumes reached 7 621 tonnes in 2014. 

Figure 85: Tubes & pipes - cast iron exports (2008-2014) 

  
Source: SARS, Merchantec Analysis 

7304 Tubes & pipes – seamless 

The USA is the largest end-destination for products in this category accounting for 53.9% in 

2014. The African market makes up less than 20% of the overall market. South Africa exported 

to 73 countries in 2014.  
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Figure 86: Tubes & pipes – seamless (2014) 

  
Source: SARS, Merchantec Analysis 

7305 Tubes & pipes - welded large dia. 

Around 50% of products in this category are destined for countries in Africa while the rest is 

destined for a diverse set of countries. India is an important offset market for products in this 

category accounting for 28.1% in 2014.  

Figure 88: Tubes & pipes – welded large dia (2014) 

  
Source: SARS, Merchantec Analysis 

7306 Tubes & pipes - welded small dia. 

Africa is the main offset market for South African exporters while around 40% of products are 

exported to developed countries such as the USA, Australia and the UK. In 2014 South Africa 

exported to 54 621 tonnes of product to 70 countries 
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Figure 89: Tubes & pipes – welded small dia (2014) 

 
Source: SARS, Merchantec Analysis 

7307 Tubes & pipes – fittings 

More than 80% of products in this category are destined for the African market Zambia, Namibia 

and Botswana accounting for just less than half of this market in 2014. South Africa exported 19 

269 tonnes of product to 107 countries. Exports have increased by 83.6% since 2008.   

Figure 90: Tubes & pipes – fittings (2014) 

 
Source: SARS, Merchantec Analysis 
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Structures 
There is only a single HS code for imported structures namely: 

 7308 Structures, towers, scaffolding, bridges etc. 

The South African exports of structures have been virtually stagnant over the 2008-2014 period with 

an overall decline of 10.3% between 2008 and 2014. 2011 bucked this trend with strong exports in 

that year growing by 45% from 2010, but returned to 2010 levels in 2012 and have stayed more or 

less the same since then.  

Table 41: Breakdown of Volume (Tonne) by Year (2008-2014) 
HS 
Code 

2008 2009 2010 2011 2012 2013 2014 CAGR 

7308  217 502  177 518  195 716  283 905  199 277  191 716   195 129  -1.5% 

Source: SARS, Merchantec Analysis 

All of the ten largest export markets for structures are in Africa. Exports have decreased by 10.0% 

since 2008 and reached 195 130 tonnes in 2014. Exports peaked in 2011 at 283 905 tonnes.  

Figure 91: Structures exports by destination (2014) 

 
Source: SARS, Merchantec Analysis 

 

Zambia is South Africa’s largest export market for structures with 13 out of the top 15 countries 

being in Africa. Most countries have shown growth in value demand but a decline in Botswana is 

concerning.  
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Fasteners 
There are two main categories of products under this segment namely: 

 7317 Nails tacks and staples 

 7318 Screws, bolts and nuts 

HS 7318 is the most important category in this segment with 87.9% of volume sales in 2014. Export 

sales in this category have been flat since 2008 with underperforming years in 2009 and 2010. 

Overall volume growth for the entire segment amounted to 1.4% CAGR for the period 2008-2014.  

Table 42: Breakdown of volume by Year (2008-2014) 
HS 
Code 

2008 2009 2010 2011 2012 2013 2014 CAGR 

7317  1 127   8 615   3 004   2 990   3 906   3 459   3 289  16.5% 

7318  23 743   16 737   19 427   23 355   27 741   24 362   24 076  0.2% 

TOTAL 
TONNE 

 24 870  25 352  22 431   26 346  31 647   27 822  27 366 1.4% 

Source: SARS, Merchantec Analysis 

Overall sales have been on the decrease since 2012 when exports reached its peak. In 2009 7318 

exports reduced by 29.5% but returned to normal levels the following year. In the same year sales of 

7317 increased by 664% but decreased by 65.1% the following year.  

Figure 92: Fastener exports (2008-2014)  

 
Source: SARS, Merchantec Analysis 

 

All of the largest 10 export markets for this category are into Africa with Zimbabwe making up the 

largest market in 2014 with 25.0%. This is followed by Zambia, Botswana and Namibia.  
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Figure 93: Fastener exports by destination (2008-2014) 

  
Source: SARS, Merchantec Analysis 

7317 Nails tacks and staples 

More than 90% of products exported in this category are absorbed by Africa with South Africa’s 

immediate neighbours making up more than 80% of total demand. South Africa exported to 3 289 

tonnes 47 countries in 2014. The largest year was achieved in 2009 when 8 615 tonnes were 

exported mainly to Botswana.  

Figure 94: Nails tacks and staple exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

7318 Screws, bolts and nuts 

More than 70% of products exported in this category are absorbed by Africa with South Africa’s 

immediate neighbours making up more than 50% of total demand. Exports peaked in 2012 with 

27 741 tonnes and exports were flat in 2013 and 2014.  
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Figure 95: Screws, bolts and nuts exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

Requested 8 digit analyses: 
H73181535: Other screws and bolts (including bolt ends, screw studs and screw studding), of 

stainless steel (excluding those that are fully threaded with hexagon heads) {kg}  

Volume sales amounted to 239.9 tonnes in 2014 was 24.9% down compared to 2013. The CAGR for 

this product group is 4.7% for the period 2011-2014. Export sales peaked in 2013 at 319.5 tonnes.  

Figure 96: H73181535 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 97.8% of products in 2014 and are all in Africa. In total 

South Africa exported to 67 countries since 2008. The single largest export market is Lesotho with 

42.5% market share. This is followed by Zimbabwe at 17.0% in 2014.  
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Figure 97: H73181535 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

H73181537: Other screws and bolts, fully threaded with hexagon heads, of stainless steel {kg}  

Volume sales amounted to 204.8 tonnes in 2014 was 87.3% up compared to 2013. The CAGR for this 

product group is 19.9% for the period 2008-2014. Exports peaked in 2012 at 217.3 tonnes. 

Figure 98: H73181537 exports (2008-2014)  

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 96.5% of products in 2014. In total South Africa 

exported to 55 countries since 2008. The single largest export market is Mozambique with 37.3% 

market share. 9 out of the 10 largest export markets are in Africa with India the only country outside 

Africa in the top 10 export destinations.  
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Figure 99: H73181537 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

H73181610: Of stainless steel {kg}  

Volume sales amounted to 111.0 tonnes in 2014 was 46.3% down compared to 2013. The CAGR for 

this product group is 28.5% for the period 2010-2014. Exports peaked in 2013 at 206.6 tonnes. 

Figure 100: H73181610 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 90.5% of products in 2014 and are all in Africa. In total 

South Africa exported to 54 countries since 2008. The single largest export market is Namibia with 

14.8% market share.  
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Figure 101: H73181610 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis   
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Other Value Added Steel Products 
Other value added steel products are classified under the HS codes as: 

 7301 Sheet piling 

 7309 Tanks & containers >300L 

 7310 Tanks, drums & cans <300L 

 7311 High pressure containers 

 7314 Cloth, grill, netting, expanded metal 

 7316 Anchors & grapnels 

 7319 Needles & pins 

 7322 Air heaters & parts 

 7323 Kitchen & household articles 

 7324 Sanitary ware 

The export of products in the Other value added segment has shown moderate to strong growth 

over the period 2008 to 2014. In fact overall CAGR for this segment amounted to 11.0% between 

2008 and 2014. However, it is also clear that order vary greatly from one year to the next with 2011 

being the year with the largest overall volume exports from South Africa. Since then the market has 

decreased every year and orders in 2014 were down by 29.2%. 

Table 43: Breakdown of Volume by Year (2008-2014) 
HS Code 2008 2009 2010 2011 2012 2013 2014 CAGR 

7301  1 641   4 306   5 984   5 214   5 730   8 402   9 290  28.1% 

7309  5 955   5 676   6 136   7 084   10 850   7 951   10 688  8.7% 

7310  35 026   65 229   75 384   62 385   84 185   71 330   52 935  6.1% 

7311  3 253   6 067   3 315   2 778   3 369   3 961   3 650  1.7% 

7314  14 513   46 962   32 526   98 585   34 113   42 289   46 278  18.0% 

7316  317   476   566   770   720   447   551  8.2% 

7319  27   160   145   276   339   114   119  23.6% 

7322  164   190   427   193   316   203   341  11.0% 

7323  2 008   5 786   11 775   8 639   5 610   6 467   7 114  19.8% 

7324  919   2 152   1 670   1 640   1 867   1 609   1 906  11.0% 

TOTAL 
TONNE 

 63 827   137 009   137 932   187 569   147 103   142 777   132 876  11.0% 

Source: SARS, Merchantec Analysis 

The two most important segments in this product group are 7310 and 7314 making up 74.6% of the 

total volume sales in this category.  This is followed by 7309, 7301 and 7323. These 5 product groups 

make up 95.1% of the total volume sales in 2014. Exports increased by 108.2% between 2008 and 

2014 to reach 132 876 tonnes.   
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Figure 102: Exports by product type (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The vast majority of products in this category are destined for the African market with 9 out of the 

10 largest individual markets located in Africa and accounting for 90.3% of the overall exports. 

Botswana and Namibia are the two largest individual markets making up 59.7% of the products in 

this segment.  South Africa exported 100 913 tonnes to 89 countries in 2014. Exports have 

decreased by 22.0% since 2011 when exports peaked.  

Figure 103: Other value added steel products exports by destination (2008-2014) 

 
Source: SARS, Merchantec Analysis 

Namibia is South Africa’s largest export market for other products. This is followed by another 12 

African countries. Growth has mostly been positive, but relatively large variations in demand from 

one year to the next shows spot market purchasing rather than long term supply contracts.  

7301 Sheet piling 

More than 95% of products exported in this category have been exported to African countries. 

Lesotho is South Africa’s largest trading partner in this category absorbing more than 50% of all 

exports. Exports in this category have shown healthy growth increasing by 28.1% on average per 

annum since 2008.  
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Figure 104: Sheet piling exports (2008-2014) 

  
Source: SARS, Merchantec Analysis 

7309 Tanks & containers >300L 

Africa is the major offset market for products in this category with more than 80% being exported 

here. South Africa exported 10 688 tonnes of product to 53 countries in 2014. 

Figure 105: Tanks & containers >300L exports (2014) 

  
Source: SARS, Merchantec Analysis 

Requested 8 digit analyses: 
H73090000: Reservoirs, tanks, vats and similar containers for any material (excluding 
compressed or liquefied gas), of iron or steel, of a capacity exceeding 300 li, whether or not 
lined or heat-insulated, but not fitted with mechanical or thermal 

 

Volume sales amounted to 10 692.0 tonnes in 2014 were 34.4% up compared to 2013. The CAGR for 

this product group is 8.7% for the period 2008-2014. Exports peaked in 2012 at 10 875.0 tonnes. 
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Figure 106: H73090000 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 82.8% of products in 2014 and 9 countries are in 

Africa. Mexico takes up the 10th position in volume sales. In total South Africa exported to 105 

countries since 2008. The single largest export market is Namibia with 15.5% market share.  

Figure 107: H73090000 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

7310 Tanks, drums & cans <300L 

More than 75% of products in this category are exported to African destinations with Namibia 

absorbing just less than half of the total exports. Exports peaked in 2012 at 84 185 tonnes but has 

since decreased by 37%. However, 2014 sales were 51.1% when compared to 2008.  
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Figure 108: Tanks, drums & cans <300L exports (2008-2014) 

  
Source: SARS, Merchantec Analysis 

7311 High pressure containers 

Products in this category are exported to a diverse range of destinations with around 50% of exports 

to Africa and the rest to diverse countries across the globe. South Africa exported 3 561 tonnes to 57 

countries in 2014. Exports in this product category has mostly been flat with exports peaking in 2010 

at 6 000 tonnes with a particular large order from Germany in that year.  

Figure 109: High pressure containers exports (2008-2014) 

  
Source: SARS, Merchantec Analysis 

Requested 8 digit analyses: 
H73110020: Of a welded construction, indelibly stamped that it has a water capacity of 1, 5 
litres or more but not exceeding 114 litres, identifiable for use with liquefied petroleum gas 
{kg} 

Volume sales amounted to 861.6 tonnes in 2014 was 18.4% up compared to 2013. The CAGR for this 

product group is 138.2% for the period 2009-2014.  
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Figure 110: H73110020 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 98.0% of products in 2014 and 7 of these are in Africa. 

In total South Africa exported to 52 countries since 2008. The single largest export market is 

Swaziland with 19.1% market share. An unusually large volume of exports were unallocated in 2014.  

Figure 111: H73110020 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 
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H73110090: Other {kg} 
 

Volume sales amounted to 3 137.8 tonnes in 2014 was 2.9% down compared to 2013. The CAGR for 

this product group is 3.1% for the period 2008-2014. Exports peaked in 2009 at 5 304.3 tonnes. 

Figure 112: H73110090 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 83.6% of products in 2014 with 7 of these in Africa. In 

total South Africa exported to 108 countries since 2008. The single largest export market is Zambia 

with 24.5% market share. This is followed by Namibia at 13.9% in 2014. 

Figure 113: H73110090 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 
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7314 Cloth, grill, netting, expanded metal 

African markets absorbed more than 80% of products manufactured in this category. Sales peaked in 

2011 at 98 585 tonnes but decreased to just over 40 000 tonnes exported to 78 countries.  

Figure 114: Cloth, grill, netting, expanded metal exports (2008-2014) 

  
Source: SARS, Merchantec Analysis 

Requested 8 digit analyses: 
H73141210: With 4 or more but not exceeding 10 apertures per cm in the warp as well as in the 

weft {kg}  

Volume sales amounted to 76.4 tonnes in 2014 was 43.2% down compared to 2013. The CAGR for 

this product group is 34.8% for the period 2008-2014. Exports peaked in 2011 at 142.2 tonnes.  

Figure 115: H73141210 exports (2008-2014) 

 

Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 100% of products in 2014 and are all in Africa. In total 

South Africa exported to 25 countries since 2008. The single largest export market is Mozambique 

with 43.2% market share. Botswana and Swaziland has also been important historical markets. 

Zambia was the largest export market in 2008 but recorded no exports in 2014.  

  



 
 

 

84 
 
 

 

Figure 116: H73141210 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

H73141220: With more than 10 but not exceeding 80 apertures per cm in the weft {kg} 
Volume sales amounted to 21.1 tonnes in 2014 was 66.7% down compared to 2013. The CAGR for 

this product group is 100.0% for the period 2008-2014. Exports peaked in 2013 at 63.4 tonnes.  

Figure 117: H73141220 exports (2008-2014) 

 

Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 100% of products in 2014. Germany was the only 

market outside Africa that imported products in this category.  In total South Africa exported to 16 

countries since 2008. The single largest export market is Swaziland with 53.6% market share.  
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Figure 118: H73141220 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

H73141290: Other {kg} 

Volume sales amounted to 917.9 tonnes in 2014 was 17.1% down compared to 2013. The CAGR for 

this product group is 17.7% for the period 2008-2014. Exports peaked in 2013 at 1 106.7 tonnes.  

Figure 119: H73141290 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 98.7% of products in 2014. In total South Africa 

exported to 55 countries since 2008. The single largest export market is Swaziland with 43.0% 

market share. This is followed by Namibia and then Botswana that was the largest export markets 

from 2009-2013. 
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Figure 120: H73141290 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

H73141410: Insect screening, being woven wire with 5 or more but not exceeding 7 apertures 
per cm in the warp as well as in the weft, woven from wire of a cross-sectional dimension not 
exceeding 0,32 mm {kg} 
Volume sales amounted to 65.2 tonnes in 2014 was 1.0% up compared to 2013. The CAGR for this 

product group is 56.3% for the period 2008-2014.  

Figure 121: H73141410 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 100% of products in 2014. In total South Africa 

exported to 25 countries since 2008. The single largest export market is Zambia with 34.0% market 

share. This is followed by Botswana with 18.9% in 2014. Botswana was the largest market between 

2009 and 2012. 

  



 
 

 

87 
 
 

 

Figure 122: H73141410 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

H73141420: With 4 or more but not exceeding 10 apertures per cm in the warp as well as in the 
weft (excluding insect screening) {kg} 

 

Volume sales amounted to 15.8 tonnes in 2014 was 55.4% down compared to 2013. The CAGR for 

this product group is 61.8% for the period 2008-2014. Exports peaked in 2012 at 54.3 tonnes. 

Figure 123: H73141420 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 100% of products in 2014 and were all in Africa. In 

total South Africa exported to 17 countries since 2008. The single largest export market is Botswana 

with 25.7% market share. This is followed by Malawi with 24.5% in 2014. Demand from Zimbabwe 

varies greatly from year to year and can be an important market to local manufacturers.   
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Figure124: H73141420 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

H73141430: With more than 10 but not exceeding 80 apertures per cm in the warp as well as in 
the weft {kg} 
Volume sales amounted to 3.9 tonnes in 2014 was 96.4% down compared to 2013. The CAGR for this 

product group is -18.6% for the period 2008-2014. Exports peaked in 2013 at 109.1 tonnes. Exports 

in this category have varied significantly from one year to the next.  

Figure 125: H73141430 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 100% of products in 2014 all in Africa. In total South 

Africa exported to 21 countries since 2008. The single largest export market is Botswana with 54.8% 

market share despite a decrease of 94.1% from 2013 levels. This is followed by Swaziland with 35.3% 

in 2014. 
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Figure 126: H73141430 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

 

H73141490: Other {kg} 

Volume sales amounted to 514.6 tonnes in 2014 was 28.2% down compared to 2013. The CAGR for 

this product group is 13.0% for the period 2008-2014. Exports peaked in 2011 at 1 062.0 tonnes and 

have been decreasing steadily since then.   

Figure 127: H73141490 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 94.9% of products in 2014. In total South Africa 

exported to 59 countries since 2008. The single largest export market is Botswana with 29.4% 

market share. This is followed by Namibia with 17.1% share. Namibia has been an important market 

since 2010. 
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Figure 128: H73141490 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis  

7316 Anchors & grapnels 

African markets are most important to exporters in this category. However, nearly 20% of products 

are exported to markets outside Africa. Exports peaked in 2011 when a substantial order was 

received from the Republic of Congo. Since then exports decreased to 447 tonnes in 2013 but 

increased by 23.5% in 2014. Sales grew by 73.9% between 2008 and 2014.  

Figure 129: Anchors & grapnels exports (2008-2014) 

  
Source: SARS, Merchantec Analysis 

7319 Needles & pins 

South Africa’s immediate neighbours are the most important export markets for local manufacturers 

with more than 80% of products destined here. Exports peaked in 2012 at 339 tonnes and have since 

decreased to 119 tonnes exported to 51 countries. Sales in 2014 were 340% of what it was in 2008.  
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Figure 130: Needles & pins exports (2014) 

  
Source: SARS, Merchantec Analysis 

7322 Air heaters & parts 

In 2014 the most important export markets for this product group were to Russia and the UK making 

up nearly 50% of overall demand. This is followed by various African markets making up nearly 40%. 

Exports peaked in 2010 at 428 tonnes and in 2014 342 tonnes of product were exported to 31 

countries. 

Figure 131: Air heaters & parts exports (2008-2014) 

  
Source: SARS, Merchantec Analysis 

7323 Kitchen & household articles 

African markets are most important to manufactures in this category with more than 90% of 

products exported to African destinations. Exports peaked in 2010 at 11 775 tonnes and in 2014 

7 114 tonnes were exported to 85 countries. 
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Figure 132: Kitchen & household articles exports (2008-2014) 

  
Source: SARS, Merchantec Analysis 

 

Requested 8 digit analyses: 

H73239320: Hollowware for kitchen or table use (excluding those plated with precious metal) {kg} 

Volume sales amounted to 914.8 tonnes in 2014 was 22.0% down compared to 2013. The CAGR for 

this product group is 3.5% for the period 2008-2014. Exports peaked in 2010 at 1 739.1 tonnes. 

Figure 133: H73239320 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 84.0% of products in 2014 and were all in Africa. In 

total South Africa exported to 113 countries since 2008. The single largest export market is Namibia 

with 28.6% market share in 2014. This is followed by Botswana with 19.1%.  
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Figure 134: H73239320 proportional exports by country (2008-2014) 

 

Source: SARS, Merchantec Analysis 

H73239390: Other {kg} 

Volume sales amounted to 1 753.1 tonnes in 2014 were28.0% up compared to 2013. The CAGR for 

this product group is 35.8% for the period 2008-2014.  

Figure 135: H73239390 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 92.0% of products in 2014 and are all African 

countries. In total South Africa exported to 116 countries since 2008. The single largest export 

market is Namibia with 28.4% market share. This is followed by Botswana with 21.8% in 2014. 

  



 
 

 

94 
 
 

 

Figure 136: H73239390 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 

7324 Sanitary ware 

African markets are most important to manufacturers in this category with Zambia and Botswana 

accounting for just fewer than 60% of overall exports in 2014. Exports peaked in 2009 at 2 152 

tonnes and in 2014 South Africa exported 1 906 tonnes to 54 countries.  

Figure 137: Sanitary ware exports (2008-2014) 

  
Source: SARS, Merchantec Analysis  
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Requested 8 digit analyses: 

H73241000: Sinks and wash basins, of stainless steel {kg} 

Volume sales amounted to 1 031.0 tonnes in 2014 was 33.5% up compared to 2013. The CAGR for 

this product group is 19.5% for the period 2008-2014.  

Figure 138: H73241000 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The top 10 export destinations accounted for 92.8% of products in 2014. In total South Africa 

exported to 89 countries since 2008. The single largest export market is Namibia with 28.2% market 

share. This is followed by Zimbabwe at 24.4% in 2014. 

Figure 139: H73241000 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis 
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Heat Exchange Units  
South Africa exported 39 815 units of this product in 2014. Since 2008 South Africa has exported 

products in this category to 105 countries. The largest exports recorded were in 2013 when 69 975 

units were exported.  

Figure 140: H84195000 exports (2008-2014) 

 
Source: SARS, Merchantec Analysis 

The largest export market in 2014 was Pakistan that accounted for 29.1% but no product was 

exported here between 2008 and 2013. Australia has consistently been an important export market 

in this category. South Africa exports a small volume of product to a large number of countries of 

this product.  

Figure 141: H84195000 proportional exports by country (2008-2014) 

 
Source: SARS, Merchantec Analysis  
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Regional Analysis 

Africa 

Africa has been South Africa’s largest value added steel market over the last 7 years accounting for 

75.2% of total exports in 2014. CAGR for this region is 6.8%. It is in particular countries in Southern 

Africa that imported value added steel products from South Africa.  

South Africa’s largest markets in Africa are in Namibia (17.7%), Zambia (11.9%), and Botswana 

(10.4%) in 2014. Zambia has shown healthy demand growth of 155% over the 2010 to 2013 period 

with demand in the DRC rising by 107%. Namibian demand has been fairly flat growing by 24% in the 

same period with Botswana demand decreasing by 8% (in value). Other markets that grew 

extensively (albeit a smaller base) over the mentioned period include Mali (121%), Congo (224%), 

Gabon (167%), Senegal (178%), Morocco (7 613%), Rwanda (161) and Egypt (271%).  

The largest product market into Africa was in the structures segment, confirming that infrastructure 

development in Africa is driving steel product demand. The fastest growing export market into Africa 

is within the wire and wire products segment with CAGR of 17.3%. Strong compound growth of 

11.1% was also realised in the fastener industry.  

Table 44: African Product Sales Breakdown in Volume (Tonne) 2008-2014 

AFRICA 2008 2009 2010 2011 2012 2013 2014 CAGR 

Wire and Wire 
Products 

32 295  140 160   1 149 798  405 327  91 824  92 704  98 842  17.3% 

Tube and Pipe 55 809  68 610   69 217   79 524  118 011  87 040  89 506  7.0% 

Fasteners 12 742  23 378   20 215  24 328  30 738  27 232  26 546  11.1% 

Structures 168 299  141 690   152 800  225 969  155 000  157 457  172 045  0.3% 

Other Value 
Added Products 

54 606  128 143   129 004  178 469  139 220  135 454  125 078  12.6% 

Total Tonne 323 751  501 981   1 521 035  913 617  534 792  499 886  512 016  6.8% 

Source: SARS, Merchantec Analysis 

Figure 142: Product Exports to African Countries (2008-2014) 

 
Source: SARS, Merchantec Analysis 
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Asia 

Exports to Asian markets have been on the decrease since 2008. In fact the overall market has 

decreased by 67.3% between 2008 and 2014. In particular the fastener industry has declined by a 

CAGR of 27.2% over the forecast period. Over the same period demand for wire products decreased 

by 18.1% on average per annum. Overall volumes have decreased by an average of 14.8% per 

annum.  

Table 45: Asian Product Sales Breakdown in Volume 

ASIA 2008 2009 2010 2011 2012 2013 2014 CAGR 

Wire and Wire 
Products 

 33 887   17 790   9 223   7 156   8 353   6 448   8 395  -18.1% 

Tube and Pipe  47 644   31 337   34 450   36 010   36 408   28 122   16 023  -14.4% 

Fasteners  2 182   499   248   421   283   184   236  -27.2% 

Structures  20 984   15 075   19 261   17 506   18 025   15 420   8 439  -12.2% 

Other Value 
Added Products 

 1 660   1 504   3 062   1 873   1 577   2 331   1 685  0.2% 

Total Tonne  106 357   66 204   66 244   62 967   64 646   52 505   34 779  -14.8% 

Source: SARS, Merchantec Analysis 

The largest demand for South African products was in the tube and pipe category and accounted for 

nearly 50% of demand in 2014. 

Figure 143: Product Exports to Asian Countries (2008-2014) 

 
Source: SARS, Merchantec Analysis 

Europe 

Europe remains an important trade region for the value added steel industry representing 3.3% of 

total exports in 2014, down from 11.2% in 2008. The market has decreased by 65.2% in volume 

between 2008 and 2014.  

The largest market for South African products is the UK that accounted for 1.1% of value added 

exports in 2014. The next largest markets are Belgium and the Netherlands.  

Wire and wire products accounted for 43.3% of total trade with Europe up from 21.3% in 2008. The 

demand for tube and pipe products decreased by  a CAGR of 14.5% while fastener demand shrunk 

most to only 9.2%  of volume exports of 2008.  
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Table 46: European Product Sales Breakdown in Volume (tonne) 

EUROPE 2008 2009 2010 2011 2012 2013 2014 CAGR 

Wire and Wire 
Products 

 13 887   11 808   10 623   10 612   10 625   10 482   9 808  -4.8% 

Tube and Pipe  22 433   13 266   178 347   16 351   8 072   10 162   7 502  -14.5% 

Fasteners  9 481   1 027   1 407   1 112   184   223   386  -36.7% 

Structures  15 815   11 298   10 104   12 722   5 770   4 534   3 093  -20.8% 

Other Value 
Added Products 

 3 506   4 034   2 460   1 790   1 172   1 466   1 844  -8.8% 

Total Tonne  65 121   41 433   202 941   42 586   25 824   26 867   22 633  -14.0% 

Source: SARS, Merchantec Analysis 

Wire and wire products accounted for 43.3% of total trade with Europe up from 21.3% in 2008. The 

demand for tube and pipe products decreased by  a CAGR of 14.5% while fastener demand shrunk 

most to only 9.2%  of volume exports of 2008.  

Figure 144: Total Proportional Exports to EU 27 by Product Type (2010-2013) 

 
Source: SARS, Merchantec Analysis 

Americas 

Overall exports of value added steel products have grown to the Americas at an average rate of 8% 

per annum. Wire and wire products has grown most over the period to more than double the 

volume exported in 2008. However, the tube and pipe industry accounts for the lion share with 

69.1% of overall exports to the region in 2014. 

Table 47: Americas’ Product Sales Breakdown in Volume 

AMERICAS 2008 2009 2010 2011 2012 2013 2014 CAGR 

Wire and Wire 
Products 

 7 553   14 140   21 518   17 518   21 502   19 130   16 853  12.1% 

Tube and Pipe  37 225   37 077   42 392   34 846   35 786   30 871   65 759  8.5% 

Fasteners  72   78   271   285   261   51   79  1.4% 

Structures  8 893   5 223   8 852   21 621   15 038   11 525   8 661  -0.4% 

Other Value 
Added Products 

 1 755   1 917   2 361   5 167   4 813   3 338   3 861  11.9% 

Total Tonne  55 497   58 434   75 394   79 438   77 399   64 915   95 213  8.0% 

Source: SARS, Merchantec Analysis 
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Other value added products remains a small component of exported products to the Americas while 

the demand for structures reached its peak in 2010 and have since been on the decrease. 

Figure 145: South African Exports by Product Type to the USA (2010-2013) 

 
Source: SARS, Merchantec Analysis 

COSM 
COSM is a private sector fund that supports value added steel exports. The fund is financed by 

primary steel producers that contribute towards the profitability of value added steel exporters. For 

every ton of steel produced the companies contribute R43 to the fund. Companies who export can 

claim R173 per ton exported from the fund provided they added at least 20% value to the steel 

product and that the product is exported via ship and not overland. In essence the aim of the fund is 

to help companies in South Africa export their products to foreign destinations. More than R62 

million was paid through the fund in 2013 and this decreased to R52 million in 2014.   

128 companies are registered for COSM support and 73 of these companies benefited for COSM 

payments in 2014. In 2013 there were 118 registered companies of whom 75 made successful 

claims. In 2005 there were over 800 companies registered with COSM indicating the large decrease 

in manufacturing companies in this space.  

The total value of R52 085 264.94 was paid in 2014 for a total mass of 301 070 tonnes. The total 

value of R62 740 544.72 was paid in 2013 for a total mass of 363 306 tonnes. This volume includes 

both value added products as defined in this project as well as other products such as automotive, 

railway locomotives coaches and  

In total, 679 388 tonnes of value added steel product was exported in 2014. The bulk of South 

African value added steel products do not benefit from this fund. A major reason why COSM support 

is relatively low compared to total exports is as a result of the rules of the fund stating that only 

water borne exports are eligible for support. Land transported products do not qualify. Since most of 

the exported products are transported overland in Africa these products do not benefit from the 

programme.  
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Specific industries that benefits from COSM includes: 

 Automotive exporters (17 companies in 2014) 

 Wire exporters (16 companies in 2014) 

 Pipe exporters (8 companies in 2014) 

 Structural steel Exporters (22 companies in 2014) 

 Brightbar exporters (3 companies in 2014) 

 Drum exporters (14 companies in 2014) 

Volume exports have decreased between 2010 and 2012 but there was a revival in volume exports 

in 2013 primarily driven by vehicle exports followed by structural steel.  

Figure 146: COSM Support by Product Type (2014) 

 
Source: COSM 

During the research it was noted that SARS retracted article 10(1)(Za) from 1st of January 2013 which 

allowed for no tax being paid on export articles. Companies now have to pay the relevant taxes 

meaning that the relative benefit of COSM has been decreased.  
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Conclusions 
 

The South African value added steel industry has for many years been a leading industry for job 

creation and export revenue generation. The industry is however under severe pressure due to 

increasing imports, increasing costs of doing business in South Africa as well as a lack of local 

investment.  

South Africa’s trade is skewed with large exports to Southern African countries while imports are in 

the favour of Asia in general, and China in particular. South Africa’s value added steel industry 

exports have been on the increase to China since 2010, however the sheer scale of imports from 

China as compared to exports to China makes this relationship very disproportionate.  

Although African economies are showing signs of healthy growth, South African exports have been 

unable to capture more market share anywhere in the world. Exports have all but stagnated while 

imports are increasing. It is therefore clear that South Africa’s relative competitiveness is on the 

decrease. A key worry is that local manufacturers will have to close their operations if they are 

unable to meet critical mass requirements currently being eroded by imports.  

The tube and pipe industry in particular has lost significant market share to foreign imports. 

However, there is pressure across the downstream value added steel industry from increased 

imports and stagnant export opportunities.  

South African value added steel manufacturers typically account for less than 1% of global trade in 

each product segment. However, more than 200 000 manufacturing jobs are at stake in South Africa 

unless ways can be found to re-invigorate local manufacturing, increase competitiveness and drive 

economic growth in the country. 

There are a number of factors currently eroding competitiveness in South Africa as was discussed in 

a previous report. In order for the value added steel industry to grow and expand various 

interventions are needed. These will be discussed in more detail in the final recommendations 

report.  
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APPENDIX A: Relevant Chapter 73 Tariff Codes 
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CHAPTER 73 

ARTICLES OF IRON OR STEEL 

NOTES: 

1. In this Chapter the expression "cast iron" applies to products obtained by casting in which iron predominates by mass over each of the other elements and which do not comply with the chemical composition 

of steel as defined in Note 1(d) to Chapter 72. 

2. In this Chapter the word "wire" means hot or cold-formed products of any cross-sectional shape, of which no cross-sectional dimension exceeds 16 mm. 
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Wire and Wire Products 
 

Heading / 

Subheading 

CD Article Description Statistical 

Unit 

Rate of 
Duty 

General EU EFTA SADC 

73.12  Stranded wire, ropes, cables, plaited bands, slings and the like, of iron or steel, not electrically insulated: 

7312.10  - Stranded wire, ropes and cables: 

7312.10.10 5 - - Stranded wire, of wire which is plated, coated or clad with 
copper-zinc base alloys (brasses) 

- - Stranded wire, of wire which is plated, coated or clad with tin 

- - Other stranded wire 

- - Ropes and cables, of wire which is not plated, coated or clad 

- - Ropes and cables, of wire which is plated, coated or clad with zinc 

- - Other 

- Other 

kg free free free free 

7312.10.15 6 kg free free free free 

7312.10.20 2 kg 5% free free free 

7312.10.25 3 kg 5% free free free 

7312.10.40 7 kg 5% free free free 

7312.10.90 3 kg free free free free 

7312.90 4 kg free free free free 

7313.00 7 Barbed wire of iron or steel; twisted hoop or single flat wire, barbed or 
not, and loosely twisted double wire, of a kind used for fencing, of 
iron or steel 

kg 15% free free Free 

73.15  Chain and parts thereof, of iron or steel:      

7315.1  - Articulated link chain and parts thereof:      

7315.11  -   - Roller chain:      

7315.11.10 2 - -   - Bush roller conveyor chain of a mass of 20 kg/m or more but 
not exceeding 50 kg/m 

- -   - Other 

kg 10% free 10% free 
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7315.11.90 0 
 

kg free free free free 

7315.12  -   - Other chain: 
     

7315.12.35 4 - -   - Articulated conveyor chain, of a mass of 0,8 kg/m or more but 
not exceeding 1,4 kg/m and a width of 50 mm or more but not 
exceeding 80 mm 

- -   - Other 

kg 10% free 10% free 

7315.12.90 7 
 

kg free free free free 

7315.19  -   - Parts: 
     

7315.19.10 3 - -   - Of bush roller conveyor chain, the following, by mass per piece: pins 
- exceeding 300 g, bushes - exceeding 190 g, rollers - exceeding 800 
g and side plates - exceeding  950 g 

- -   - Other 

- Skid chain 

kg 10% free 10% free 

 
7315.19.90 

 
1 

  
kg 

 
free 

 
free 

 
free 

 
free 

7315.20 3  kg free free free free 

7315.8  - Other chain:      

7315.81 7 -   - Stud-link kg free free free free 

7315.82  -   - Other, welded link:      

7315.82.01 1 - -   - The links of which are manufactured from round section iron or steel   
wire, bars or rods of a diameter of less than 4  mm 

- -   - The links of which are manufactured from round section iron or steel   
wire, bars or rods of a diameter of 4 mm or more but not exceeding 
10   mm 

- -   - The links of which are manufactured from round section iron or steel   
wire, bars or rods of a diameter exceeding 10 mm but not exceeding 
20   mm 

- -   - The links of which are manufactured from round section iron or steel   
wire, bars or rods of a diameter exceeding 20 mm but not exceeding 
36   mm 

 

- -   - Other 

kg free free free free 

7315.82.03 8 kg free free free free 

7315.82.05 4 kg free free free free 

7315.82.07 0 kg free free free free 

 
7315.82.90 

 
9 

 
kg 

 
free 

 
free 

 
free 

 
free 

7315.89  -   - Other: 

7315.89.10 5 -  -  - Transmission, conveyor or elevator chain kg free free free free 
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7315.89.90 3 -  -  - Other kg 10% free 10% free 

7315.90  - Other parts: 

7315.90.10 2 -   - For transmission, conveyor or elevator chain or welded link chain kg free free free free 

7315.90.90 0 -   - Other kg 10% free 10% free 

73.20  Springs and leaves for springs, of iron or steel: 

7320.10 3 - Leaf-springs and leaves therefor kg 5% free free free 

7320.20  - Helical springs: 

7320.20.10 5 -   - With a wire diameter of more than 1.32 mm but not exceeding 2.43 
mm 

kg 30% free free free 

7320.20.90 3 -   - Other kg 5% free free free 

7320.90 9 - Other kg 5% free free free 

73.26  Other articles of iron or steel: 

7326.1  - Forged or stamped, but not further worked: 

7326.11 1 -   - Grinding balls and similar articles for mills kg free free free free 

7326.19 2 -   - Other kg free free free free 

7326.20  - Articles of iron or steel wire: 

7326.20.10 7 -   - Gabions of wire netting kg free free free free 

7326.20.30 1 -   - Calyx supports, commonly used by florists with carnations kg free free free free 

7326.20.40 9 -   - Tobacco leaf harvesting and curing appliances with spiral clips kg free free free free 

7326.20.90 5 -   - Other kg 15% free 15% free 

7326.90  - Other: 

7326.90.10 9 -   - Hose clamps kg 15% free free free 

7326.90.50 8 -   - Calender rims kg 10% free free free 

7326.90.90 7 -   - Other kg free free free free 

 

  



Date: 2015-09-25 SCHEDULE 1 / PART 1 / SECTION XV Customs & Excise Tariff 

 

108 
 
 

 

 

Tube and Pipe 

Heading / 

Subheading 

CD Article Description Statistical 

Unit 

Rate of Duty 

General EU EFTA SADC 

free free free free 

73.04  Tubes, pipes and hollow profiles, seamless, of iron (excluding cast iron) or steel: 

7304.1  - Line pipe of a kind used for oil or gas pipelines: 

7304.11 9 - 
- 

Of stainless steel     kg free free free free 

7304.19 9 - 
- 

Other     kg 10% free free free 

7304.2  - Casing, tubing and drill pipe, of a kind used in drilling for oil or gas: 

7304.22 1 - 
- 

Drill pipe of stainless 
steel 

    kg 10% free free free 

7304.23 6 - 
- 

Other drill pipe     kg 10% free free free 

7304.24 2 - 
- 

Other, of stainless steel     kg 10% free free free 

7304.29 4 - 
- 

Other     kg 10% free free free 

7304.3  - Other, of circular cross-section, of iron or non-alloy steel: 

7304.31 8 - 
- 

Cold-drawn or cold-
rolled (cold-reduced) 

    kg 15% free free free 

7304.39  - 
- 

Other:          

7304.39.35 1 - 
- 
- 

 

- 
- 
- 

Of a wall thickness 
exceeding 25 mm or 
exceeding 170 mm 

Other 

an outside cross-
sectional 

dimension kg free free free free 

7304.39.90 4 kg 15% free free free 

7304.4  - Other, of circular cross-section, of stainless steel: 

7304.41 2 - 
- 

Cold-drawn or cold-
rolled (cold-reduced) 

    kg free free free free 

7304.49 3 - 
- 

Other     kg free free free free 

7304.5  - Other, of circular cross-section, of other alloy steel: 

7304.51 7 - 
- 

Cold-drawn or cold-
rolled (cold-reduced) 

    kg 15% free free free 

7304.59  - 
- 

Other:          

7304.59.45 8 - -   - Of a wall thickness exceeding 25 mm or an kg free free free free 
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7304.59.90 3 
outside cross-sectional dimension exceeding 
170 mm 

- -   - Other 

- Other 

kg 15% free free free 

7304.90 9 kg 15% free free free 

73.05  Other tubes and pipes (for example, welded, riveted or similarly closed), having circular cross-sections, the external diameter of which exceeds 406,4 mm, of 
iron or steel: 

7305.1  - Line pipe of a kind used for oil or gas pipelines: 

7305.11 2 -   - Longitudinally submerged arc welded kg 10% free free free 

7305.12 9 -   - Other, longitudinally welded kg 10% free free free 

7305.19 3 -   - Other kg 10% free free free 

7305.20 0 - Casing of a kind used in drilling for oil or gas kg 10% free free free 

7305.3  - Other, welded: 

7305.31  -   - Longitudinally welded: 

7305.31.10 9 - -   - High-pressure hydro-electric conduits, of steel, 
with an   internal cross-sectional dimension 
exceeding 400 mm and a wall thickness 
exceeding 10,5   mm 

- -   - Other 

kg free free free free 

7305.31.90 7 kg 10% free free free 

7305.39  -   - Other: 

7305.39.10 7 - -   - High-pressure hydro-electric conduits, of steel, 
with an   internal cross-sectional dimension 
exceeding 400 mm and a wall thickness 
exceeding 10,5   mm 

- -   - Other 

kg free free free free 

7305.39.90 8 kg 10% free free free 

7305.90  - Other: 

7305.90.10 7 - - High-pressure hydro-electric conduits, of steel, 
with an   internal cross-sectional dimension 
exceeding 400 mm and a wall thickness 
exceeding 10,5   mm 

- - Other 

kg free free free free 

7305.90.90 8 kg 10% free free free 

73.06  Other tubes, pipes and hollow profiles (for example, open seam or welded, riveted or similarly closed), of iron or steel: 

7306.1  - Line pipe of a kind used for oil or gas pipelines: 

7306.11 6 -   - Welded, of stainless steel kg 10% free free free 

7306.19 7 -   - Other kg 10% free free free 

7306.2  - Casing and tubing of a kind used in drilling for oil or gas: 

7306.21 0 -   - Welded, of stainless steel kg 10% free free free 

7306.29 1 -   - Other kg 10% free free free 
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7306.30  - Other, welded, of circular cross-section, of iron or non-alloy steel: 

7306.30.10 6 -   - With a wall thickness not exceeding 2 mm, 
galvanised 

kg 10% free free free 

7306.30.20 3 -   - With a wall thickness not exceeding 2 mm, not 
galvanised 

kg 10% free free free 

7306.30.30 0 -   - With a wall thickness exceeding 2 mm, 
galvanised 

kg 10% free free free 

7306.30.40 8 -   - With a wall thickness exceeding 2 mm, not 
galvanised 

kg 10% free free free 

7306.40 3 - Other, welded, of circular cross-section, of 
stainless steel 

kg 10% free free free 

7306.50 8 - Other, welded, of circular cross-section, of other 
alloy steel 

kg 10% free free free 

7306.6  - Other, welded, of non-circular cross-section: 

7306.61  -   - Of square or rectangular cross-section: 

7306.61.10 6 -  -  - With a wall thickness not exceeding 2 mm kg 10% free free free 

7306.61.20 3 -  -  - With a wall thickness exceeding 2 mm kg 10% free free free 

7306.69  -   - Of other non-circular cross-section: 

7306.69.10 7 -  -  - With a wall thickness not exceeding 2 mm kg 10% free free free 

7306.69.20 4 -  -  - With a wall thickness exceeding 2 mm kg 10% free free free 

7306.90 6 - Other kg 10% free free free 

73.07  Tube or pipe fittings (for example, couplings, elbows, sleeves), of iron or steel: 

7307.1  - Cast fittings: 

7307.11  -   - Of non-malleable cast iron: 

7307.11.10 7 -  -  - For use with down pipes and gutter pipes kg 10% free free free 

7307.11.90 5 -  -  - Other kg free free free free 

7307.19  -   - Other: 

7307.19.10 8 -  -  - For use with down pipes and gutter pipes kg 10% free free free 

7307.19.80 9 -  -  - Other, of cast iron kg 10% free free free 

7307.19.90 6 -  -  - Other kg free free free free 

7307.2  - Other, of stainless steel: 

7307.21  -   - Flanges: 

7307.21.10 1 -  -  - For use with down pipes and gutter pipes kg 10% free free free 

7307.21.90 7 -  -  - Other kg free free free free 
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7307.22  -   - Threaded elbows, bends and sleeves: 

7307.22.10 8 -  -  - For use with down pipes and gutter pipes kg 10% free free free 

7307.22.90 6 -  -  - Other kg free free free free 

7307.23  -   - Butt welding fittings: 

7307.23.10 4 -  -  - For use with down pipes and gutter pipes kg 10% free free free 

7307.23.90 2 - 
- 
- 

Other kg free free free free 

7307.29  - 
- 

Other:      

7307.29.10 2 - 
- 
- 

For use with down pipes and gutter pipes kg 10% free free free 

7307.29.90 0 - 
- 
- 

Other kg free free free free 

7307.9  - Other: 

7307.91  - 
- 

Flanges:      

7307.91.10 3 - 
- 
- 

- 
- 
- 

- 
- 
- 

 

 

- 
- 
- 

 

- 
- 
- 

For use with 

down pipes 

and gutter 

pipes For use 

with electrical 

wiring conduit 

Slip-on type, of an inside cross-sectional dimension of 
25 mm or more but not exceeding 1 200 mm 
(excluding those for use with electrical wiring 
conduit, down pipes and gutter  pipes) 

Other, of an inside cross-sectional dimension of 400 
mm or more but not exceeding 610  mm 

Other 

kg 10% free free free 

7307.91.20 0 kg 10% free free free 

7307.91.35 9 kg 10% free free free 

 
7307.91.40 

 
5 

 
kg 

 
10% 

 
free 

 
free 

 
free 

7307.91.90 1 kg free free free free 

7307.92  - 
- 

Threaded elbows, bends and sleeves:      

7307.92.10 5 - 
- 
- 

- 
- 
- 

- 
- 
- 

 

 

- 
- 
- 

For use with 

down pipes 

and gutter 

pipes For use 

with electrical 

wiring conduit 

Branch pipe pieces and Y-pieces, for use with pipes of 
an inside diameter not exceeding 30 mm (excluding 
those for use with electrical wiring conduit, down pipes 
and gutter pipes) 

Other 

kg 10% free free free 

7307.92.20 7 kg 10% free free free 

7307.92.30 4 kg 10% free free free 

 
7307.92.90 

 
8 

 
kg 

 
free 

 
free 

 
free 

 
free 

7307.93  - 
- 

Butt welding fittings:      

7307.93.10 6 - 
- 

For use with kg 10% free free free 

7307.93.20 3 kg 10% free free free 
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7307.93.30 0 - 

- 
- 
- 

- 
- 
- 

 

 

- 
- 
- 

down pipes 

and gutter 

pipes For use 

with electrical 

wiring conduit 

Branch pipe pieces and Y-pieces, for use with pipes of 
an inside diameter not exceeding 30 mm (excluding 
those for use with electrical wiring conduit, down pipes 
and gutter pipes) 

Other 

kg 10% free free free 

 
7307.93.90 

 
4 

 
kg 

 
free 

 
free 

 
free 

 
free 

7307.99  - 
- 

Other:      

7307.99.10 4 - 
- 
- 

- 
- 
- 

- 
- 
- 

For use with 

down pipes 

and gutter 

pipes For use 

with electrical 

wiring conduit 

Branch pipe pieces and Y-pieces, for use with pipes of 
an inside diameter not exceeding 30 mm (excluding 
those for use with electrical wiring conduit, down pipes 
and gutter pipes) 

kg 10% free free free 

7307.99.20 1 kg 10% free free free 

7307.99.30 9 kg 10% free free free 

7307.99.90 2 kg free free free Free 
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Structures 
 

Heading / 

Subheading 

CD Article Description Statistical 

Unit 

Rate of 
Duty 

General EU EFTA SADC 

73.08  Structures (excluding prefabricated buildings of heading 94.06) and parts of structures (for example, bridges and bridge-sections, lock-gates, towers, lattice 
masts, roofs, roofing frame-works, doors and windows and their frames and thresholds for doors, shutters, balustrades, pillars and columns), of iron or steel; 
plates, rods, angles, shapes, sections, tubes and the like, prepared for use in structures, of iron or   steel: 

7308.10 7 - Bridges and bridge-sections kg 15% free free free 

7308.20  - Towers and lattice masts: 

7308.20.10 9 - - Lattice masts for telegraph lines or electric power lines kg 15% free free free 

7308.20.90 7 - - Other kg 15% free free free 

7308.30  - Doors, windows and their frames and thresholds for doors: 

7308.30.10 3 - - Doors or gates for lifts kg free free free free 

7308.30.90 1 - - Other kg 15% free 15% free 

7308.40  - Equipment for scaffolding, shuttering, propping or pit-propping: 

7308.40.10 8 - - Mining appliances kg free free free free 

7308.40.90 6 - - Other kg 15% free 15% free 

7308.90  - Other: 

7308.90.30 5 - - Spiral chutes; smoke stacks kg free free free free 

7308.90.90 9 - - Other kg 15% free 15% free 
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Fasteners 
Heading / 

Subheading 

CD Article Description Statistical 

Unit 

Rate of 
Duty 

General EU EFTA SADC 

7317.00  Nails, tacks, drawing pins, corrugated nails, staples (excluding those of heading 83.05) and similar articles, of iron or steel, whether or not with heads of 
other material (excluding such articles with heads of   copper): 

7317.00.02 8 - Wire nails with shanks pointed at one end, presented in strips kg 15% free free free 

7317.00.04 4 - Pointed screw-nails with twisted shanks and unslotted heads kg 15% free free free 

7317.00.06 0 - Other wire nails kg 15% free free free 

7317.00.15 9 - Drawing pins; corrugated nails kg 10% free 10% free 

7317.00.40 0 - Staples kg 10% free 10% free 

7317.00.90 7 - Other kg free free free free 

73.18  Screws, bolts, nuts, coach screws, screw hooks, rivets, cotters, cotter-pins, washers (including spring washers) and similar articles, of iron or steel: 

7318.1  - Threaded articles: 

7318.11 6 -   - Coach screws kg free free free free 

7318.12 2 -   - Other wood screws kg free free free free 

7318.13 9 -   - Screw hooks and screw rings kg 10% free 10% free 

7318.14 5 -   - Self-tapping screws kg free free free free 

7318.15  -   - Other screws and bolts, whether or not with their nuts or washers: 

7318.15.26 5 -  -  - Socket screws kg free free free free 

7318.15.33 8 - -   - Bolts (including bolt ends, screw studs and screw studding) 
identifiable   for use on aircraft 

- -   - Other screws and bolts (including bolt ends, screw studs and screw 
studding), of stainless steel (excluding those that are fully threaded 
with hexagon heads) 

- -   - Other screws and bolts, fully threaded with hexagon heads, of 
stainless steel 

- -   - Other screws, fully threaded with hexagon heads (excluding those   
of stainless steel) 

- -   - Bolt ends, screw studs and screw studding (excluding those of 
stainless steel and those identifiable for   aircraft) 

- -   - Other bolts (excluding bolt ends, screw studs and screw studding) 
with hexagon heads 

- -   - Other 

kg free free free free 

7318.15.35 4  kg 10% free free free 

7318.15.37 0  kg 10% free free free 

7318.15.39 7  kg 20% free free free 

7318.15.41 9  kg 10% free free free 

7318.15.43 5  kg 20% free free free 

7318.15.90 7  kg 10% free free free 

7318.16  -   - Nuts: 

7318.16.05 9 - -   - Identifiable for use on aircraft kg free free free free 
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7318.16.10 5 - -   - Of stainless steel 

- -   - Hexagon dome nuts, hexagon nuts with non-metallic inserts,   
hexagon collared nuts and hexagon self-locking  nuts 

- -   - Other, hexagon nuts 

- -   - Other 

- - Other 

kg free free free free 

7318.16.20 2 kg 10% free 10% free 

7318.16.30 6 kg 20% free 10% free 

7318.16.90 3 kg 10% free 10% free 

7318.19 7 kg free free free free 

7318.2  - Non-threaded articles: 

7318.21  -   - Spring washers and other lock washers: 

7318.21.10 8 -  -  - Spring washers, split or double-coiled kg 10% free 10% free 

7318.21.90 6 -  -  - Other kg free free free free 

7318.22 7 -   - Other washers kg free free free free 

7318.23 3 -   - Rivets kg free free free free 

7318.24 7 -   - Cotters and cotter-pins kg free free free free 

7318.29 1 -   - Other kg free free free free 
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Other Value Adding Products 
 

Heading / 

Subheading 

CD Article Description Statistical 

Unit 

Rate of 
Duty 

General EU EFTA SADC 

73.01  Sheet piling of iron or steel, whether or not drilled, punched or made from assembled elements; welded angles, shapes and sections, of iron or steel: 

7301.10 1 - Sheet piling kg 5% free free free 

7301.20 6 - Angles, shapes and sections kg 10% free free free 

7309.00 6 Reservoirs, tanks, vats and similar containers for any material (excluding 
compressed or liquefied gas), of iron or steel, of a capacity exceeding 300 li, 
whether or not lined or heat-insulated, but not fitted with mechanical or thermal 
equipment 

kg free free free free 

73.10  Tanks, casks, drums, cans, boxes and similar containers, for any material (excluding compressed or liquefied gas), of iron or steel, of a capacity not exceeding 
300 li, whether or not lined or heat-insulated, but not fitted with mechanical or thermal equipment: 

7310.10  - Of a capacity of 50 li or more: 

7310.10.10 8 - - Conical steel drums of a capacity of 235 li or more kg 15% free free free 

7310.10.90 6 - - Other kg free free free free 

7310.2  - Of a capacity of less than 50 li: 

7310.21 1 - - Cans which are to be closed by soldering or crimping kg free free free free 

7310.29 2 - - Other kg free free free free 

7311.00  Containers for compressed or liquified gas, of iron or steel: 

7311.00.20 4 - Of a welded construction, indelibly stamped that it has a water 
capacity of 1,5 litres or more but not exceeding 114 litres, 
identifiable for use with liquefied petroleum gas 

- Other 

kg 15% free free free 

 
7311.00.90 

 
5 

 
kg 

 
free 

 
free 

 
free 

 
free 

73.14  Cloth (including endless bands), grill, netting and fencing, of iron or steel wire, expanded metal of iron or steel: 

7314.1  - Woven cloth: 

7314.12  -   - Endless bands for machinery, of stainless steel: 

7314.12.10 5 - -   - With 4 or more but not exceeding 10 apertures per cm in the warp 
as well   as in the weft 

- -   - With more than 10 but not exceeding 80 apertures per cm in the weft 

- -   - Other 

kg 5% free free free 

7314.12.20 2 kg 5% free free free 

7314.12.90 3 kg free free free free 
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7314.14  -   - Other woven cloth, of stainless steel: 

7314.14.10 8 - -   - Insect screening, being woven wire with 5  or  more but  not    
exceeding 7 apertures per cm in the warp as well as in the weft, 
woven from wire of a cross- sectional dimension not exceeding 0,32 
mm 

- -   - With 4 or more but not exceeding 10 apertures per cm in the warp 
as well   as in the weft (excluding insect screening) 

- -   - With more than 10 but not exceeding 80 apertures per cm in the 
warp as well as in the weft 

- -   - Other 

kg 5% free free free 

 
7314.14.20 

 
5 

 
kg 

 
5% 

 
free 

 
free 

 
free 

7314.14.30 2 kg 5% free free free 

7314.14.90 6 kg free free free free 

7314.19  -   - Other: 

7314.19.20 7 - -   - Insect screening, being woven wire materials with 5 or more but not 
exceeding 
7 apertures per cm in the warp as well as in the weft, woven from 
wire of a cross-sectional 
dimension not exceeding 0,32 mm 

- -   - With 4 or more but not exceeding 10 apertures per cm in the warp 
as well   as in the weft (excluding insect screening) 

kg 5% free free free 

 

7314.19.30 

 

4 

 

kg 

 

5% 

 

free 

 

free 

 

free 

7314.19.40 1 kg 5% free free free 

7314.19.90 8 kg free free free free 

7314.20 1 kg 5% free free free 

7314.3  - Other grill, netting and fencing, welded at the intersection: 

7314.31 0 -   - Plated or coated with zinc kg 15% free free free 

7314.39 1 -   - Other kg 5% free free free 

7314.4  - Other cloth, grill, netting and fencing: 

7314.41 5 -   - Plated or coated with zinc kg 15% free free free 

7314.42 1 -   - Coated with plastics kg 5% free free free 

7314.49 6 -   - Other kg 5% free free free 
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7314.50 3 - Expanded metal kg 5% free free free 

7316.00 8 Anchors, grapnels and parts thereof, of iron or steel kg free free free free 

73.19  Sewing needles, knitting needles, bodkins, crochet hooks, embroidery stilettos and similar articles, for use in the hand, of iron or steel; safety pins and other 
pins of iron or steel, not elsewhere specified or  included: 

7319.40 7 - Safety pins and other pins kg free free free free 

7319.90 4 - Other kg free free free free 

73.22  Radiators for central heating, not electrically heated, and parts thereof, of iron or steel; air heaters and hot air distributors (including distributors which can also 
distribute fresh or conditioned air), not electrically heated, incorporating a motor-driven fan or blower, and parts thereof, of iron or steel: 

7322.1  - Radiators and parts thereof: 

7322.11 7 -   - Of cast iron kg 15% free 15% free 

7322.19 8 -   - Other kg 15% free 15% free 

7322.90 7 - Other kg 15% free 15% free 

73.23  Table, kitchen or other household articles and parts thereof, of iron or steel; iron or steel wool; pot scourers and scouring or polishing pads, gloves and the 
like, of iron or  steel: 

7323.10 4 - Iron or steel wool; pot scourers and scouring or polishing pads, 
gloves   and the like 

kg 20% free 20% free 

7323.9  - Other: 

7323.91 7 -   - Of cast iron, not enamelled kg 20% free 20% free 

7323.92 3 -   - Of cast iron, enamelled kg 20% free 20% free 

7323.93  -   - Of stainless steel: 

7323.93.20 4 -  -  - Hollowware for kitchen or table use (excluding those plated with 
precious metal) 

kg 30% free 30% free 

7323.93.90 5 -  -  - Other kg 20% free 20% free 

7323.94 6 -   - Of iron (excluding cast iron) or steel, enamelled kg 20% free 20% free 

7323.99 8 -   - Other kg 20% free 20% free 

73.24  Sanitary ware and parts thereof, of iron or steel: 

7324.10 8 - Sinks and wash basins, of stainless steel kg 30% free 20% free 

7324.2  - Baths: 

7324.21  -   - Of cast iron, whether or not enamelled: 

7324.21.10 6 -  -  - Plated with precious metal kg 20% free 20% free 
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7324.21.90 4 -  -  - Other kg 10% free 10% free 

7324.29 7 -   - Other kg 20% free 20% free 

7324.90 4 - Other, including parts kg 20% free 20% free 

 

 

 

 


